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Focus your presentation
Apple knows that a perfect presentation is made 
with the audience in mind. Here’s what we can 

learn from its brilliant iPhone site.
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It’s just you and the iPhone  and nothing else. This keyboard page shows 
how the absence of distractions is important to a clear presentation. Note 
what’s here: a plain typeface, blank background, neutral colors, nothing flash-
es or blinks, no frames or gingerbread. And another thing—very few words. 
Result? You’re focused on the product, relaxed and ready to learn.

We continue to be impressed—blown away is more 
like it—by the focus of Apple’s design. Its new 
iPhone site, in particular, is so direct and clear that 
it makes the iPhone obvious to even a casual viewer. 
Yet because the iPhone is so different, the potential 
for misunderstanding is high. How do they do it? 

The site designers have plenty they could say. 
They could gush (truthfully) about the technical 
innovations, the 200 patents, the coolness of it all. 
Instead, they confidently show you the phone as 
a friend would, put it in your hand, explain how it 
works. They present the phone from your point of 
view, calmly, lightly, naturally. Result: You under-
stand it, and you like it.

Understanding is our goal, too, when we present 
our idea/product/program to others. We want our 
audience to get it. Let’s see what Apple can teach us.

Focus your presentation
Apple knows that a perfect presentation is made with the audience 
in mind. Here’s what we can learn from its brilliant iPhone site.

www.apple.com/iphone

http://www.bamagazine.com
http://www.bamagazine.com/email/stIa92
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The basic structure
The site is designed as a presentation stage. It has a large main field for stills and 
video, and four small links beneath. All five fields look alike, a visual tie.

Five fields comprise the page. Five is enough; 
more, and attention would be dissipated by 
choices. Two visual contrasts are at work: scale—
the main field is huge compared to the links—
and value; one’s black, and the others are white. 
Result: The similarities tie the page together, 
while the differences keep parts distinct.

http://www.bamagazine.com
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Type and photos work together
Each field has one headline and one photo. There are no “text only” sections 
nor any “photo only” sections. One topic, one photo, every time.

Keep them apart. Each field is divided in half, 
type on the left, photo on the right. The type is 
minimal—just a word or two—and aligned left; 
each photo is simple (one object, no background) 
and dark. Note in the main field (left, top) that 
the white headline ties to the white phone face, 
while in the link fields the ties are black.

Note alignments. Because the four links are the same kind of thing, repetitive layout adds clarity 
and comprehension speed; the viewer “processes” one design, not four. 

http://www.bamagazine.com
http://www.bamagazine.com/email/stIa92
http://www.bamagazine.com
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Myriad is one of the world’s clearest type-
faces. It’s open and minimal with no fine detail, 
ideal for low-res use. Because Myriad is not 
universally available as a system font, Lucida 
Grande, a lookalike, is substituted for small 
html text. When using two similar faces, you can 
differentiate the two using scale (big-small) and 
value (dark-light). Note above that the smallest 
type is also the lightest.

One typeface
One clear typeface is used throughout. One is all you need. Type is for support, not 
pizzazz. You want it to release its information quickly and not draw attention.

Spacious simplicity The presentation is minimal and spacious—just the iPhone and a couple 
choices alone in a whole screen. Result? Note how easy it is to “read” instantly.

Watch it

Download it

Small Medium Large

Large (71.5MB)

http://www.bamagazine.com
http://www.bamagazine.com/email/stIa92
http://www.bamagazine.com


Before&After ® Focus your presentation       6 of 11

  6 of 11   

XiBAmagazine.com U

Focus your presentation   0658

Angled objects appear more lifelike than flat ones. Note that some 
face this way and others that, some are viewed from above and others at 
table level, yet all are basically the same size. Each pose was chosen for 
expressive impact and clarity.

Dimension
Flat fields are given life by subtle gradients that mimic the sheen of aluminum and 
the ambience of real light. Reflections and angles convey surface and depth.

Gradients mimic reality. Look around at your desk and office walls. 
You’ll see that light plays off all surfaces, so no surface is truly monotone. 
Reflections are everywhere. By mimicking this ambience with gradients, 
the site feels real and warm while at the same time remaining neutral.

Gradients

Gradient

Reflections

http://www.bamagazine.com
http://www.bamagazine.com/email/stIa92
http://www.bamagazine.com
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No barriers Video presentation is 
more natural than reading, and usu-
ally more effective. But its design is 
just as important. Note here that the 
narrator is centered in the screen, the 
strongest position (think of a target). 
He never drops eye contact (he’s 
talking to you ). And nothing visual 
comes between you and his presen-
tation—not his looks, not his clothes, 
not his voice, not his surroundings. 
The design is deliberately (even relent-
lessly) pleasant but neutral so that all 
the emotional hooks come from the 
iPhone. The result is easy on the eyes 
and incredibly easy to understand. 

Natural presentation, no distractions
The heart of the site is video; the iPhone is explained in a natural, conversational way. 
Even in motion, the design remains focused; every detail contributes to clarity.

Black background

Black shirt, plain. No collars, 
lapels, buttons or cuffs

Black hair

Glasses, but nearly invisible

Pleasant but average looks, 
average size, average build

iPhone is the only product

http://www.bamagazine.com
http://www.bamagazine.com/email/stIa92
http://www.bamagazine.com
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One . . . thought . . . at . . . a . . . time . . .
When the narrator shows an iPhone function, the screen changes to a closeup with 
voiceover. The iPhone appears, then the action, one at a time, clear as a bell. 

Centered, centered, centered. For a closeup, the iPhone replaces the narrator in 
the center of the black field. A finger appears and touches the glass. Note that only 
one element is onscreen at a time. Because in the closeup the finger is the key “actor,” 
it too was chosen for its neutral qualities—adult male, but smooth, not hairy, wrinkly, 
bumpy, spotted, tattooed, glossed or anything else that would draw attention away. 
Note, too, that phone and finger are perfectly lit and cast no shadows. Is this attention 
to detail worth it? Absolutely.

http://www.bamagazine.com
http://www.bamagazine.com/email/stIa92
http://www.bamagazine.com
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Quick tours, bite-size information
Efficient Features section splits the screen in two and adds text; this requires reading, 
but it’s quicker than pure video for those who want the Cliff’s Notes version. 

Four icons represent four main 
features. Color is brilliant against the 
gray. Nav triangle is tiny but is all it 
takes on the clean page.

Short headline and description 
give a brief summary. Flash demo 
on the far left shows the feature in 
action. Your eyes follow the animated 
dot. No sounds, no blinky lights.

Visual chapters Each of the four 
categories are broken down into 
short demos. Note the icons are sim-
ply small versions of the big demo 
window (left); black indicates active. 
The white triangle points to a short 
description, which is set in smaller 
type with tighter leading to differ-
entiate it from the main description 
above. Nice.

Keep them apart 
Visual on the left, narrative on the right. Note the visual’s black, the text white.

http://www.bamagazine.com
http://www.bamagazine.com/email/stIa92
http://www.bamagazine.com
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Typefaces

1) Myriad (Apple uses a customized 
version called Apple Myriad that’s 
minutely different.)

2) Lucida Grande (Lucida Grande is a 
screen version of Lucida Sans.)

Gradients

Article resources  

1

2

(Bottom, left) Values shown are for 
print. The actual RGB gradients are 
minutely different.

100%

42%

0%

10%

42%

18%

http://www.adobe.com/type/browser/P/P_1706.html
http://www.bamagazine.com
http://www.bamagazine.com/email/stIa92
http://www.bamagazine.com
http://www.adobe.com/type/browser/P/P_048.html
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Before & After magazine  
Before & After has been sharing its practical approach 
to graphic design since 1990. Because our modern world 
has made designers of us all (ready or not), Before & 
After is dedicated to making graphic design understand-
able, useful and even fun for everyone.  

John McWade Publisher and creative director
Gaye McWade Associate publisher
Dexter Mark Abellera Staff designer
 
Before & After magazine
323 Lincoln Street, Roseville, CA 95678 
Telephone 916-784-3880 
Fax 916-784-3995
E-mail mailbox@bamagazine.com  
www http://www.bamagazine.com

Copyright ©2007 Before & After magazine 
ISSN 1049-0035. All rights reserved 

You may pass along a free copy of this article to others 
by clicking here. You may not alter this article, and you 
may not charge for it. You may quote brief sections  
for review; please credit Before & After magazine, and  
let us know. To link Before & After magazine to your 
Web site, use this URL: http://www.bamagazine.com. 
For all other permissions, please contact us.

Subscribe to Before & After

Subscribe to Before & After, and become a 

more capable, confident designer for pennies 

per article. To learn more, go to  

http://www.bamagazine.com/Subscribe

E-mail this article

To pass along a free copy of this article to 

others, click here.

Join our e-list

To be notified by e-mail of new articles as  

they become available, go to  

http://www.bamagazine.com/email

Focus your presentation       11 of 11
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For paper-saver format  
Print: (Specify pages 13–18)

For presentation format  
Print: (Specify pages 1–11)

Print 
Format: Landscape  

Page Size: Fit to Page

Save
Presentation format or  

Paper-saver format

Before & After is made to fit your binder

Before & After articles are intended for permanent reference. All are titled and numbered.  

For the current table of contents, click here. To save time and paper, a paper-saver format of this article, 

suitable for one- or two-sided printing, is provided on the following pages.

http://www.bamagazine.com/TOC
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http://www.bamagazine.com/email/stIa92
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A
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ad
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w
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learn
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w

w
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p
p
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/ip
h

o
n

e

It’s ju
st yo

u
 a

n
d

 th
e

 iP
h

o
n

e
 and nothing else. This keyboard page show

s 
how

 the absence of distractions is im
portant to a clear presentation. N

ote 
w

hat’s here: a plain typeface, blank background, neutral colors, nothing flash-
es or blinks, no fram

es or gingerbread. A
nd another thing—

very few
 w

ords. 
R

esult? You’re focused on the product, relaxed and ready to learn.

W
e co

n
tin

u
e to

 b
e im

p
ressed

—
b

low
n

 aw
ay is m

o
re 

like it—
b

y th
e fo

cu
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f A
p

p
le’s d

esign
. Its n

ew
 

iP
h

o
n

e site, in
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lar, is so

 d
irect an

d
 clear th

at 
it m

akes th
e iP

h
o

n
e o

bvio
u

s to
 even

 a casu
al view

er. 
Yet b
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e iP
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u
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e tech
n
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n
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ess o
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stead
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ey co
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 yo
u

 th
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ow
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U

n
d

erstan
d

in
g is o

u
r go
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e p
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h
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le can
 teach

 u
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Th
e

 b
asic stru

ctu
re

T
h

e site is d
esign

ed
 as a p

resen
tatio

n
 stage. It h

as a large m
ain

 fi
eld

 fo
r stills an

d
 

vid
eo, an

d
 fo

u
r sm

all lin
ks b

en
eath

. A
ll fi

ve fi
eld

s look alike, a visu
al tie.

F
ive

 fi
e

ld
s com

prise the page. Five is enough; 
m

ore, and attention w
ould be dissipated by 

choices. Tw
o visual contrasts are at w

ork: scale—
the m

ain field is huge com
pared to the links—

and value; one’s black, and the others are w
hite. 

R
esult: The sim

ilarities tie the page together, 
w

hile the differences keep parts distinct.

Typ
e

 an
d

 p
h

o
to

s w
o

rk
 to

g
e

th
e

r
E

ach
 fi

eld
 h

as o
n

e h
ead

lin
e an

d
 o

n
e p

h
o

to. T
h

ere are n
o

 “text o
n

ly” sectio
n

s 
n

o
r an

y “p
h

o
to

 o
n

ly” sectio
n

s. O
n

e to
p

ic, o
n

e p
h

o
to, every tim

e.

K
e

e
p

 th
e

m
 a

p
a

rt. Each field is divided in half, 
type on the left, photo on the right. The type is 
m

inim
al—

just a w
ord or tw

o—
and aligned left; 

each photo is sim
ple (one object, no background) 

and dark. N
ote in the m

ain field (left, top) that 
the w

hite headline ties to the w
hite phone face, 

w
hile in the link fields the ties are black.

N
ote alignm

ents. B
ecause the four links are the sam

e kind of thing, repetitive layout adds clarity 
and com

prehension speed; the view
er “processes” one design, not four. 
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A
n

g
le

d
 o

b
je

cts appear m
ore lifelike than flat ones. N

ote that som
e 

face this w
ay and others that, som

e are view
ed from

 above and others at 
table level, yet all are basically the sam

e size. Each pose w
as chosen for 

expressive im
pact and clarity.

D
im

e
n

sio
n

Flat fi
eld

s are given
 life b

y su
b

tle grad
ien

ts th
at m

im
ic th

e sh
een

 o
f alu

m
in

u
m

 an
d

 
th

e am
b

ien
ce o

f real ligh
t. R

efl
ectio

n
s an

d
 an

gles co
n

vey su
rface an

d
 d

ep
th

.

G
ra

d
ie

n
ts m

im
ic re

a
lity. Look around at your desk and office w

alls. 
You’ll see that light plays off all surfaces, so no surface is truly m

onotone. 
R

eflections are everyw
here. B

y m
im

icking this am
bience w

ith gradients, 
the site feels real and w

arm
 w

hile at the sam
e tim

e rem
aining neutral.

G
radients

G
radient

R
eflections

M
yria

d
 is one of the w

orld’s clearest type-
faces. It’s open and m

inim
al w

ith no fine detail, 
ideal for low

-res use. B
ecause M

yriad is not 
universally available as a system

 font, Lu
cid

a
 

G
ra

n
d

e, a lookalike, is substituted for sm
all 

htm
l text. W

hen using tw
o sim

ilar faces, you can 
differentiate the tw

o using scale (big-sm
all) and 

value (dark-light). N
ote above that the sm

allest 
type is also the lightest.

O
n

e
 typ

e
face

O
n

e clear typ
eface is u

sed
 th

ro
u

gh
o

u
t. O

n
e is all yo

u
 n

eed
. Typ

e is fo
r su

p
p

o
rt, n

o
t 

p
izzazz. Yo

u
 w

an
t it to

 release its in
fo

rm
atio

n
 q

u
ickly an

d
 n

o
t d

raw
 atten

tio
n

.

S
p

a
cio

u
s sim

p
licity The presentation is m

inim
al and spacious—

just the iP
hone and a couple 

choices alone in a w
hole screen. R

esult? N
ote how

 easy it is to “read” instantly.

W
atch it

D
ow

nload
 it

Sm
all

M
edium

Large

Large (71.5M
B)
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N
o

 b
a

rrie
rs V

ideo presentation is 
m

ore natural than reading, and usu-
ally m

ore effective. B
ut its design is 

just as im
portant. N

ote here that the 
narrator is centered in the screen, the 
strongest position (think of a target). 
H

e never drops eye contact (he’s 
talking to you

). A
nd nothing visual 

com
es betw

een you and his presen-
tation—

not his looks, not his clothes, 
not his voice, not his surroundings. 
The design is deliberately (even relent-
lessly) pleasant but neutral so that all 
the em

otional hooks com
e from

 the 
iP

hone. The result is easy on the eyes 
and incredibly easy to understand. 

N
atu

ral p
re

se
n

tatio
n

, n
o

 d
istractio

n
s

T
h

e h
eart o

f th
e site is vid

eo
; th

e iP
h

o
n

e is exp
lain

ed
 in

 a n
atu

ral, co
n

versatio
n

al w
ay. 

E
ven

 in
 m

o
tio

n
, th

e d
esign

 rem
ain

s fo
cu

sed
; every d

etail co
n

trib
u

tes to
 clarity.

B
lack background

B
lack shirt, plain. N

o collars, 
lapels, buttons or cuffs

B
lack hair

G
lasses, but nearly invisible

P
leasant but average looks, 

average size, average build

iP
hone is the only product

O
n

e
 . . . th

o
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g
h

t . . . at . . . a . . . tim
e

 . . .
W

h
en

 th
e n

arrato
r sh

ow
s an

 iP
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o
n

e fu
n

ctio
n

, th
e screen

 ch
an

ges to
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p
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ith

 
vo

iceover. T
h

e iP
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o
n
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ears, th
en
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e actio

n
, o

n
e at a tim

e, clear as a b
ell. 

C
e

n
te

re
d

, ce
n

te
re

d
, ce

n
te

re
d

. For a closeup, the iP
hone replaces the narrator in 

the center of the black field. A
 finger appears and touches the glass. N

ote that only 
one elem

ent is onscreen at a tim
e. B

ecause in the closeup the finger is the key “actor,” 
it too w

as chosen for its neutral qualities—
adult m

ale, but sm
ooth, not hairy, w

rinkly, 
bum

py, spotted, tattooed, glossed or anything else that w
ould draw

 attention aw
ay. 

N
ote, too, that phone and finger are perfectly lit and cast no shadow

s. Is this attention 
to detail w

orth it? A
bsolutely.
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Typ
e

fa
ce

s

1) M
yriad (A

pple uses a custom
ized 

version called A
pple M

yriad that’s 
m

inutely different.)

2) Lucida G
rande (Lucida G

rande is a 
screen version of Lucida Sans.)

G
ra
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A
rticle

 re
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u
rce

s  
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(B
ottom

, left) Values show
n are for 

print. The actual R
G

B
 gradients are 

m
inutely different.

100%

42%

0%

10%

42%

18 %
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E
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t Featu
res sectio

n
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e screen
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d
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d
s text; th
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ires read
in

g, 
b

u
t it’s q

u
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an
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u
re vid

eo
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o

se w
h

o
 w

an
t th

e C
liff’s N

o
tes versio

n
. 

F
o

u
r ico

n
s represent four m

ain 
features. C

olor is brilliant against the 
gray. N

av triangle is tiny but is all it 
takes on the clean page.

S
h

o
rt h

e
a

d
lin

e
 a

n
d

 d
e

scrip
tio

n
 

give a brief sum
m

ary. Flash dem
o 

on the far left show
s the feature in 

action. Your eyes follow
 the anim

ated 
dot. N

o sounds, no blinky lights.

V
isu

a
l ch

a
p

te
rs Each of the four 

categories are broken dow
n into 

short dem
os. N

ote the icons are sim
-

ply sm
all versions of the big dem

o 
w

indow
 (left); black indicates active. 

The w
hite triangle points to a short 

description, w
hich is set in sm

aller 
type w

ith tighter leading to differ-
entiate it from

 the m
ain description 

above. N
ice.

K
e

e
p

 th
e

m
 a

p
a

rt 
V

isual on the left, narrative on the right. N
ote the visual’s black, the text w

hite.
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B
efo

re &
 A

fter h
as b

een
 sh

arin
g its p

ractical ap
p

ro
ach

 
to

 grap
h

ic d
esign

 sin
ce 1990. B

ecau
se o

u
r m

o
d

ern
 w

o
rld

 
h

as m
ad

e d
esign

ers o
f u

s all (read
y o

r n
o

t), B
efo

re &
 

A
fter is d

ed
icated

 to
 m

akin
g grap

h
ic d

esign
 u

n
d

erstan
d

-
ab

le, u
sefu

l an
d

 even
 fu

n
 fo

r everyo
n

e.  
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Yo
u

 m
ay p

ass alo
n

g a free co
p

y o
f th

is article to
 o

th
ers 

b
y clickin

g h
ere. Yo

u
 m

ay n
o

t alter th
is article, an

d
 yo

u
 

m
ay n

o
t ch

arge fo
r it. Yo

u
 m

ay q
u

o
te b

rief sectio
n

s  
fo

r review
; p

lease cred
it B

efo
re &

 A
fter m

agazin
e, an

d
  

let u
s kn

o
w

. To
 lin

k B
efo

re &
 A

fter m
agazin

e to
 yo

u
r 

W
eb

 site, u
se th

is U
R

L: h
ttp

://w
w

w
.b

am
agazin

e.co
m

. 
Fo

r all o
th

er p
erm

issio
n

s, p
lease co

n
tact u

s.

S
u

b
scrib

e
 to

 B
e

fo
re

 &
 A

fte
r

Su
b

scrib
e to

 B
efo

re &
 A

fter, an
d

 b
eco

m
e a 

m
o

re cap
ab

le, co
n

fi
d

en
t d

esign
er fo

r p
en

n
ies  

p
er article. To

 learn
 m

o
re, go

 to
  

h
ttp

://w
w

w
.b

am
agazin

e.co
m

/Su
b

scrib
e

E
-m

ail th
is article

To
 p

ass alo
n

g a free co
p

y o
f th

is article to
 

o
th

ers, click h
ere.
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