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Before&After.

Showroom-style presentation

Automobile magazine’s clever layout streams 10 cars across 18 pages

The great thing about a magazine is that it presents material in a linear
sequence—this, then the next and the next. That’s the most natural way to
view and understand information. But what happens when you need to

see stuff all at once—like 10 cars, for example? Those pages now break the
continuity. Automobile magazine found a clever workaround for its January,
2008, “All Stars” issue. Each vehicle has its own spread, and visible in the
distance is the previous vehicle. The result is a fair illusion of walking page
by page through a big showroom. Have a look.

Maintaining
continuity

Each car stars in its
own spread, while a
glimpse of the previous
vehicle sustains page-
to-page flow. Repetitive
typography reinforces
the continuity.
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Mimic reality

The cars are photographed like you'd experience them in person—from different
angles, distances and slightly different heights. The constantly shifting vantage point
conveys an active sense of walking about, looking closely.

s
Chevrolet ™
Corvette

EVOLUTIONARY
IMPROVEMENTS
KEEP THE VETTE INA
CLASS OF ITS OWN.

Vulkswa&gﬁ

FAST, FUN, CHEAP,
AND GERMAN. IF YOU
DONTLIKE IT, YOU'RE

PROBABLY DEAD.

One car leads to the next

’ = As you walk among the cars, no two spreads are alike,
y by which keeps the presentation engaging. What's interesting
ey <> is that it takes a few pages to grasp what's going on, but

once you get it, you remember it—exactly what you'd
want a layout to do!
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Low-key typography

The text is set in compact blocks, which keeps the layout spacious and ensures
the cars get all the attention! Each block has several typographic “voices.”

They arrved at the studio,ready
for theirclose-ups,th shining
stars of the automoive universe
aswesee fitto anoint them
Beattis,beasts, cars v lust
V after, some we ust admire. No
limits onprice,don't eally care
aboutstatus, practicality
immaterial. We were ustooking
forten cars that would make a
sweet il et i the garage was
big enough Maybe yours s

Infiniti
G35/G37
PSST! LOOKING
FORAWILD

GOOD TIME?
G HITS THE SPOT.

A headline made of text type
Super-size your favorite text type, and
you may be surprised by what you see!
Here, two-inch caps bring out text-

font Proforma’s artistic side; curves

THE INFINITIG ISYINTOTHEE
3-SERIES'YANG, and picking

between them—which is

choosing the best sport ¢

in the world—is less gMaPeLy «

an do than jz~foughest cho.

&F be between the Infi
_the BMW. It’s between the
| the G35. — PRESTON LERNEF

>

Four voices
Serif body copy is set in narrow
columns separated by a verti-
cal rule. Unusually deep right
margins are the result of zero
hyphenation. Contrasting lead
sentence is a follow-on to the

that appear smooth at nine points
are actually angled, with flat, chiseled
serifs. Extremely tight spacing and an
interwoven red 8 make the artistic
setting that launches the article.

using two voices—car name set in the text face and tiny
headline in a contrasting sans-serif, all aligned right.

Two voices \

Every change of typeface, size or style projects a differ-
ent “voice.” Here, headline in a box introduces each car

Infiniti
G35/G37
PSST! LOOKING
FOR AWILD

GOOD TIME?
G HITS THE SPOT.
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headline and completes its
thought; the writer’s byline ends
the text. Light gray bar at the
bottom neatly defines the block
width; technical data is reversed
out in white (insets, above).
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Repetitive elements sustain the continuity
The text blocks sustain page-to-page continuity and tie the article to the rest
of the magazine. The graphical headline is a key identifier.

They arrived at the studio, eady
for their close-ups,theshining
stars of the automotive universe
asweseefittoanoit then
Beauties,beasts, cars e ust
afer, some we ustadimire. No

fimits on price, don't really care Infiniti
about staus, practicalty G35/G37
immaterialWe werejustooking PSSTI LOOKING
for ten cars that would make a FORAWILD

sweetltlelet, i the garage was GOOD TINE?
bigenough Haybe yours s G HITS THE SPOT.

Graphical headline anchors the upper left corner of Text blocks are all of similar length but alter-
every spread. It is a key “continuity graphic” that the nate between two and three columns. Their gen-
reader will immediately recognize. If the story jumps to eral construction—type specs, colors, column
the back of the magazine, this graphic must go with it. width and gray bar—does not vary.
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Article resources

Typefaces

| 1 Proforma Ultra Light
, 2 Benton Sans Regular Compressed
3 Proforma Book

They arivedat hestudi,eady
fortheir lose-ups the shiing
sters of the utomote unverse

sfter s - .
Yimits on price,don' really care: Infiniti c d t
about tatus, pracicalty G35/G37 redits
immaterial. We were just looking PSST! LOOKING
for ten cars that would make a FORAWILD

swectlitle et f th garage s

Automobile Magazine (www.automobilemag.com)
Photographer: Brian Konoske
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Subscribe to Before & After

Subscribe to Before & After, and become a
more capable, confident designer for pennies
per article. To learn more, go to
http://www.bamagazine.com/Subscribe

E-mail this article
To pass along a free copy of this article to
others, click here.

Join our e-list

To be notified by e-mail of new articles as
they become available, go to
http://www.bamagazine.com/email

Before & After magazine

Before & After has been sharing its practical approach
to graphic design since 1990. Because our modern world
has made designers of us all (ready or not), Before &
After is dedicated to making graphic design understand-
able, useful and even fun for everyone.

John McWade Publisher and creative director
Gaye McWade Associate publisher
Dexter Mark Abellera Staff designer

Before & After magazine

323 Lincoln Street, Roseville, CA 95678
Telephone 916-784-3880

Fax 916-784-3995

E-mail mailbox@bamagazine.com
www http://www.bamagazine.com

Copyright ©2008 Before & After magazine
ISSN 1049-0035. All rights reserved

You may pass along a free copy of this article to others
by clicking here. You may not alter this article, and you
may not charge for it. You may quote brief sections

for review; please credit Before & After magazine, and
let us know. To link Before & After magazine to your
Web site, use this URL: http://www.bamagazine.com.
For all other permissions, please contact us.
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Before & After is made to fit your binder

Before & After articles are intended for permanent reference. All are titled and numbered.

For the current table of contents, click here. To save time and paper, a paper-saver format of this article,
suitable for one- or two-sided printing, is provided on the following pages.

For presentation format For paper-saver format
Print: (Specify pages 1-7) Print: (Specify pages 9-12)

Lo
O g,

-V RN

Type
The halves of the page use the same two typefaces but in different sizes and line lengths.
e ledt hall, overskee, 15-pt typse creates a richly testure ucthon.

On the left ed Introductios

Print
Format: Landscape
Page Size: Fit to Page

Presentation format or
Paper-saver format

<d Back | Paper-saver format P>
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Maintaining
continuity

Each car stars in its
own spread, while a
glimpse of the previous
vehicle sustains page-
to-page flow. Repetitive
typography reinforces
the continuity.
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The great thing about a magazine is that it presents material in a linear
sequence—this, then the next and the next. That’s the most natural way

to view and understand information. But what happens when you need

to see stuff all at once—Ilike 10 cars, for example? Those pages now break
the continuity. Automobile magazine found a clever workaround for its
January, 2008, “All Stars” issue. Each vehicle has its own spread, and visible
in the distance is the previous vehicle. The result is a fair illusion of walking
page by page through a big showroom. Have a look.
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Mimic reality
The cars are photographed like you'd experience them in person—from different

angles, distances and slightly different heights. The constantly shifting vantage point
conveys an active sense of walking about, looking closely.

Low-key typography
The text is set in compact blocks, which keeps the layout spacious and ensures

the cars get all the attention! Each block has several typographic “voices.

<

A headline made of text type
Super-size your favorite text type, and
you may be surprised by what you see!
Here, two-inch caps bring out text-

font Proforma’s artistic side; curves
that appear smooth at nine points

One car leads to the next

As you walk among the cars, no two spreads are alike,
which keeps the presentation engaging. What's interesting
is that it takes a few pages to grasp what'’s going on, but
once you get it, you remember it—exactly what you'd

want a layout to do!

”

THE INFINITI G IS YIN TO THE b
3-SERIES'YANG, and picking
between them—which is

choosing the best sport ¢
d yapely .

(the BMW. It's between the
| the G35. — PRESTON LERNEF

\|B-FT 3.

Four voices
Serif body copy is set in narrow
columns separated by a verti-
cal rule. Unusually deep right
margins are the result of zero
hyphenation. Contrasting lead
sentence is a follow-on to the

are actually angled, with flat, chiseled

headline and completes its
thought; the writer’s byline ends
the text. Light gray bar at the
bottom neatly defines the block
width; technical data is reversed
out in white (insets, above).

Design a showroom-style presentation 0666

serifs. Extremely tight spacing and an Two voices Infiniti
interwoven red 8 make the artistic Every change of typeface, size or style projects a differ- G35/G37
setting that launches the article. ent “voice.” Here, headline in a box introduces each car PSST! LOOKING
using two voices—car name set in the text face and tiny mﬂu%ch:._.;m
headline in a contrasting sans-serif, all aligned right. G HITS THE SPOT.
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Repetitive elements sustain the continuity
The text blocks sustain page-to-page continuity and tie the article to the rest
of the magazine. The graphical headline is a key identifier.

Graphical headline anchors the upper left corner of
every spread. It is a key “continuity graphic” that the
reader will immediately recognize. If the story jumps to
the back of the magazine, this graphic must go with it.

Article resources

Text blocks are all of similar length but alter- .
nate between two and three columns. Their gen-
eral construction—type specs, colors, column L1 1

width and gray bar—does not vary.

Typefaces
1 Proforma Ultra Light
2 Benton Sans Regular Compressed

3 Proforma Book

Credits
Automobile Magazine (www.automobilemag.com)

Photographer: Brian Konoske
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Subscribe to Before & After

Subscribe to Before & After, and become a
more capable, confident designer for pennies
per article. To learn more, go to
http://www.bamagazine.com/Subscribe

E-mail this article
To pass along a free copy of this article to
others, click here.

Join our e-list

To be notified by e-mail of new articles as
they become available, go to
http://www.bamagazine.com/email

Before & After magazine

Before & After has been sharing its practical approach
to graphic design since 1990. Because our modern world
has made designers of us all (ready or not), Before &
After is dedicated to making graphic design understand-
able, useful and even fun for everyone.

John McWade Publisher and creative director
Gaye McWade Associate publisher
Dexter Mark Abellera Staff designer

Before & After magazine

323 Lincoln Street, Roseville, CA 95678
Telephone 916-784-3880

Fax 916-784-3995

E-mail mailbox@bamagazine.com
www http://www.bamagazine.com

Copyright ©2008 Before & After magazine
ISSN 1049-0035. All rights reserved

You may pass along a free copy of this article to others
by clicking here. You may not alter this article, and you
may not charge for it. You may quote brief sections

for review; please credit Before & After magazine, and
let us know. To link Before & After magazine to your
Web site, use this URL: http://www.bamagazine.com.
For all other permissions, please contact us.
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