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Design without rulers

To the reader, it's a man watering the world. To you, it's lines, textures and
funny shapes. Put away your ruler; here's how to design the way you see!

What can you see?

Measuring only by eye (closely,

not exactly), can you answer the

following?

e |s the man as tall as the globe?

e |s the man as wide as the pot?

e How many pots wide is the
tree?

¢ What else in the picture is the
size of the pot?

Ever watch a street artist at work?
What fun! A splash here, a dash there,
and from a blank canvas a picture just
... appears. He uses no mechanical
tools at all, no columns, rulers or \ !
guides, yet the result is a beautiful e
whole. If’s so fluid. -

The best design is like that.

To see how it works, let’s design
a page, but instead of a grid, we'll
use this picture—what we see—as
our visual guide. Its lines, shapes,
proportions and their relationships
will govern our choice of type, sizes,
colors, layout and everything else:

< 20021 B>



http://www.bamagazine.com
http://www.bamagazine.com/email/32esoU
http://www.bamagazine.com

| cororece [CRR oo | 521251

Take a visual inventory
Every image has lines, shapes, textures, colors and so on that can guide a design.
First step is to take a visual “inventory.” Start with the big elements. . .

HC

Basic shapes Sizes Layout
The image is made of three basic It has a hierarchy of small, medium and The compositi y balanced.
shapes . .. large elements.
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A good image has a focal point. This image has two—one physical and one phantom.

&

Physical

The primary focal point is usually the
biggest, clearest or most vivid object
in the image—in this case, the globe.

2

Phantom Secondary

The three forms create a compositional The phantom is reinforced by the focal
triangle, the center of which—just what center of the white triangle. Had you
you'd want—is on the money. The center noticed it?

is the strongest point of any visual field.
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Objects and spaces
The objects and spaces in this image are unusually repetitive . . .

The pot is the same size as the ... and the size of the space beside it. It's the same size as North America!l
space above it . ..
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Close enough. ..
Artistic relationships are perceptual, not mechanical. If it looks close enough,
it really is close enough, so inventory by eye, not with your ruler. . .

The image is four pots tall. A one-pot space encircles the globe. The man fits a pot space. This space
is SO repetitive . . .

< 6021 >



http://www.bamagazine.com
http://www.bamagazine.com/email/32esoU
http://www.bamagazine.com

YT

A natural grid
This image has a natural grid that is unusually uniform.

North America
(same as pot)

South America (color contrast)

Pot space
ame as pot rim)

Watering can (same
as South America)

Pot space

U Pot and rim
Shadow Pot Leg (same as pot rim)

... that it creates a whole grid! This is unusual. width

Smaller elements

While you're looking at the large elements, make note of the smaller elements, too.
Pay attention to edges and contrasts. Clear edges are like the man’s head and legs.
South America stands out because of its color contrast. The shadow areas have
obvious weight. And so on. Take the time to consciously observe these things. What
you're doing is training your eye. It will soon become intuitive.
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Shape and texture
Be aware of what the lines are doing. Note if they're straight or curvy, where
they're close or far apart, where they change direction, and so on.

Far (phantom lines)
g / oLl
ﬁ Near V/ A
/\ ‘\ — o 2
Look at all the triangles! These/create Triangles are evident at every distance The edges create a repetitive texture;
from farthest to nearest. note the pointiness throughout.

visual movement.

\
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Choose colors
The next step is to create a color palette from the image. . .

A bazillion pixels!

Color plays a major role in
design. The easiest and best
place to get a perfectly coor-
dinated palette is the image
itself. First, reduce its thou-
sands of pixel-size colors (right,
inset) to a workable few by
applying Photoshop'’s or Illus-
trator’s built-in Mosaic filter
(far right). Rarely will you want
more than 64 colors, and usu-
ally 32 or even 16 are better.
For fewer colors, increase the
Cell size; for more, decrease it.
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organize

Sample color swatches with the eyedropper tool, then arrange the swatches

by color and value.. . .

You can see in Mosaic mode

that the image has several major
colors—the blues and greens of
the globe, terracottas of the pot
and grays of the man. Sample dark,
medium and light pixels from each
(right). Neatly arrange your choices
by color, then by value (dark to
light). Take the time to actually do
this; you'll be surprised by how
much it helps you visualize. Sample
a few minor colors—in this case
yellows and violets—that can be
used for complements and coun-
terpoints. Discard lookalikes.

Arrange by color

By value
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Try each one on
Try the image atop a swatch of each color. What you'll see is that every color you

picked automatically coordinates, because it’s already in there! Cool.

Warm colors

Warm colors are soft,
earthy, welcoming, suit-
able for environmental
messages. Note how
the blue globe stands
out against its opposite
colors, the terracottas.

cool colors

Cool colors are more
direct and somewhat
businesslike and aloof.
The blue globe now
blends into the back-
ground, and those oppo-
site oranges stand out.
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Select type
Next, we need a typeface that feels like the image.

Type is graphical

There are many ways to properties of image and type. Our
choose a typeface. You type choice must also be functional—
may have a house style, beautiful, readable, reproducible.

S0 no choice is required.

You may have a look So what's here? We've seen that "
already in mind—say, the image is full of texture; it \ j
formal or businesslike has a rich, detailed surface and -
or collegiate. You may a lot of “leafy-ness.” The leaves g
have a new favorite to try  are pointy, evenly spaced and

out, which is always fun. actually look a lot like serif type.

Whatever the case, the thing to keep in
mind is that type is graphical, just like an  Let's look at typefaces in three common
image. Its lines will sweep or jog or dive. categories to see what we can see.
It will have tooth and grain. When you

add type to a design, its visual character-

istics interact with those already on the G’]_ypha

page, for better or for worse.

For this article, the image is driving our Myr I a d P ro
choices; our goal is to match the visual Galliard
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Compare the type to the texture at three distances—near, middle and far; it will
look different at each. Many typefaces are better at one distance than another.

Near

Glypha is outdoorsy

A beautiful slab serif with perfect letterfit, Glypha
is boxy and clean, with hard edges and repetitive
shapes. It's excellent in both headlines and text—
an uncommon asset—and its bold, slab sides make
it a natural for rough, outdoorsy topics like our
environmental project. Glypha is also very easy to
read. Problem? It looks nothing like the image.

0QA' 162691CP 91 COIUIIMUICIITONR JOCITA 91IF 9CI022 TI[6T-
exDbjore pom ro gebjoA cgbifg] 162011062 TU TIRLIA' [6CUUO]-
prrarueee AIOMIP TU [J6 Q16617 26CLOL 101U 12 [01 9 gIA 92 M6
rerbires ro qo Ao0q 101 6A6IAOU6 01 69101 PA CI169TUA T6M
JLpele pge uenel pesl g Aregrel 0bDOoLLUILA (01 DITAYL6 61-

There has never been a greater op’p?rwmty for
private enterprise to do od f ]

earth by creating n?vg @

green sector. Joi S
how to deploy cgiyd! !
technology, rese@ 41’1
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A reliable way to “see” a typeface is to turn it upside down, which reveals its ridges,
hollows and funny knicknacks that are always felt but normally unnoticed.

Myriad is crystal clear

For outright visual clarity, there is probably no
typeface bhetter than Myriad. Extremely good in
headlines and short passages of text, Myriad’s
large, open counters and minimal forms retain
their clarity at even the lowest resolutions. Myriad
projects a light, fresh, clean look that’'s a natural
for green topics, hut it doesn’t look like our image.

L62691CY IUQ COUIUNUICSLIOUR |OCS||A IUQG SCLOR2 [UFELUILIONT|
bjote pom (o gebjoi cabifg| 1620MCE2 U INgMRLIA [6CPUUOJOAA'
622 ALOMLY U U6 AL6EN 26CLOL OIM M2 {OL 9 9N 92 ME EX-
bi26 £0 go A00Q Lok 6A6LAOUE O 6SLEY PA CLeILINA UeM Pri2l-
1M6L6 P92 Uenel peel 9 Akegrel obboLLnuILA Lok blAgfe euL6l-

Middle

There has never been a greater opp,or'fLMstor

private enterprise to do g’od fo‘é
earth by creating ne’vg’ 9@55@
green sector. Join by

how to deploy cag} (IS
technology, reseaggf antc
cally and across integMGen
both private and public b -
seat, log onto www. greenene‘(ﬁ@m |
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While you're comparing lines and edges, pay attention to surface texture, too.
Note the leaves are irregular and grainy, with a mottled blend of colors.

Near

Galliard Roman is textured

Galliard is a Roman typeface with chiseled features
and sharp, exaggerated serifs. Its thick-to-thin
strokes help make Galliard easy to read, although
its angles would be tiresome in large amounts. It
comes in several weights, it's well proportioned,

it has the easy familiarity of serif type, and it looks
like the leaves! Galliard will be our choice.

T TUQRILY [CCPUOJOB) LG2CYLCH YU COLILIMUICIIOU?
oL 9 q9A 92 m6 cxbjore pom (o qgebjoh cybrry] rceonicee
TS UG PrIeIliGe? BLOMIP 11 [JC BLGCU 2CCIOL )OI fIe
curerbize (0 qo 800q [OL €ACLAOUG OU GILLP PA CLGIL-
TPeLc pge Ucacl pecy 9 Bregrel obborrmuirh jor brsgre

for private enterprise toﬁo g

eryone on earth by, ; fuﬁg N

growth in the gr§ L& y -

as we explore hh {)
i)

es in industry, t

boundaries for both privies\ p
fit. To reserve a seat, log orffOf " P
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Layout
Layout is where those lines, shapes, spaces, colors and textures finally get put to

work. We'll illustrate how by designing a legal-size brochure page.

Legal-sized brochure, 14" x 812"

Work to the image

First step is to place the image on the page.

Where, and how hig? Key is to have visible relation-
ships. Because the globe and its pot have a strong
central line (right), center page will be its strongest
position, where each will reinforce the other.
(Remember, it's center-ish; none of this is ruler
exact.) Similarly, the pot space we saw encircle the
globe will be visible as a top margin (above).

For this design, we've hidden the
non-printing fold lines (left); we care
only about what the eye can see.
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Set the headline
A rule of design is to work with what’s in front of you; don’t arbitrarily make stuff
up. Here, the headline picks up the visual characteristics of the globe.

Our World Needs Your Help

Type based on size, color and texture

(Top) Placing a headline across the top is normal, but
don’t do it; the straight, horizontal line is a foreign object
that's different from what's in front of us. Instead, a block
of overlapping lines in Galliard Ultra mimics the size, mass,
color and texture of the globe, a visible relationship. Its
position beside the globe (above) strengthens the connec-
tion. Note how the interaction of translucent serifs (white
inset, above) mimics the size and texture of the leaves.
Margins are unaligned in any way.
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Add photos and text

As you add things to the page its complexity increases, and it becomes increasingly
difficult to sustain visual coherency. Pay attention to what’s happening around your
material—in the margins, at the edges, between things.

Rectangular space, organic design

A paradox of design is that while nature is organic and
irregular, paper and text blocks are rectangular. These rect-
angles have strong and often unwanted visual presence,
and it's a challenge to “unrectangle” a page without mess-

ing up the reading. But there are ways. In this case, the _speakers amconsequis aut
photos and the text remain unaligned, yet meander down- e sen ' Toothy texture (Left) Set in Galliard Ultra and colored like
ward following the general contours of the globe (above). i‘;‘a‘;;“;;;‘fiﬁ‘;ﬁa‘}gjjjnfi“;jj(;‘gﬁ the globe, the speakers’ names stand out from the surround-
Unlike a standard text wrap, make sure that no identifiable wosto eum zzrilluprat. Timothy - ng text, while the whole paragraph has the texture of the
white shapes form between elements. ™ illustration, an easy blend of form and function.

doloree tumsandip ent
“atinis nonse deli-
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Align to the paper
The paper is also an active element that can be used as needed. Here, the lead
paragraph and key details are aligned right to an edge, establishing a visual anchor.

Parallel lines have an automatic relationship.

There has never been a greater oppor
tunity for private enterprise to do good for
everyone on earth by creating new business
growth in the green sector. Join us for g
day as we explore how to deploy capital
resources in industry, technology, research
and communications locally and across
international boundaries for both privatd
and public benefit. To reserve a seat, log
onto www.greenenergyseminar.org

Time and venu
July 3,2008 | 8 a.m. to 6 p.r
Coastline City College, Allen Hancock Hal
2345 West Park Avenu
Newport, Oregon, 97364
Admission $20
www.greenenergyseminar.org

That recurring pot space

If you've taken the time to thoroughly inventory your
image, you'll find yourself seeing (or feeling) things you'd
otherwise miss. Above, the pot space recurs almost intui-
tively between elements on the page. As a result, while
the layout appears only loosely structured, it has real

FARMER'S

OEED G O

'MARKET

Sponsored by Ullaortinim illuptat. Ut laore digng
conse do commodolorem del ipsusci tat, venim

coherency that's felt more than consciously observed. Descending sizes Finally, text aligned right descends
Note also that the lead text block in the upper right, like to the lower right corner, the natural exit point of the page,
the headline across from it, is the general size and shape in increasing detail. Note the ragged left edges meander
of the globe, another intuitive setting. loosely around the image as before.
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Article resources

Typefaces Colors

1 (a-d) ITC Galliard Ultra | a) 78 pt
b) 9 pt, ¢) 16 pt, d) 12 pt

2 (a-d) ITC Galliard Roman | a) 9/11 pt m C31 Mé67 Y80 K45

C7 M32 Y90 K40

1c b) 16/19 pt, ¢) 12/14 pt, d) 10/12 pt
i o et cnceee o o ook o . . n C25 M23 Y100 K10
W ld 3 ITC Galliard lItalic | 12 pt
€€ it i ] cs50 M27 Y100 k38
international boun: i vate
e P ad publc benct 3 , Images m C70 M35 Y80 K50
July 3,2008 | 8 a.n . —

Coastline City College, Allen H:
2

4 (a—-d) iStockphoto.com| a b c d m CO MO YO K75

IEE] co vo vo k100

1a 4a 4c 2a 1b 4b
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Before & After is made to fit your binder

Before & After articles are intended for permanent reference. All are titled and numbered.

For the current table of contents, click here. To save time and paper, a paper-saver format of this article,
suitable for one- or two-sided printing, is provided on the following pages.

For presentation format For paper-saver format
Print: (Specify pages 1-21) Print: (Specify pages 23-33)
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Type
The halves of the page use the same two typefaces but in different sizes and line lengths.
e ledt hall, overskee, 15-pt typse creates a richly testure ucthon.

On the left ed Introductios

Print
Format: Landscape
Page Size: Fit to Page
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What can you see?

Measuring only by eye (closely,

not exactly), can you answer the

following?

e |s the man as tall as the globe?

« Is the man as wide as the pot?

e How many pots wide is the
tree?

¢ What else in the picture is the
size of the pot?

Ever watch a street artist at work?
What fun! A splash here, a dash there,
and from a blank canvas a picture just
... appears. He uses no mechanical
tools at all, no columns, rulers or
guides, yet the result is a beautiful
whole. It’s so fluid.

The best design is like that.

To see how it works, let’s design
a page, but instead of a grid, we’ll
use this picture—what we see—as
our visual guide. Its lines, shapes,
proportions and their relationships
will govern our choice of type, sizes,
colors, layout and everything else:
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Take a visual inventory
Every image has lines, shapes, textures, colors and so on that can guide a design.
First step is to take a visual “inventory.” Start with the big elements . . .

Basic shapes Sizes Layout
The image is made of three basic It has a hierarchy of small, medium and The composition is fairly balanced.
shapes . .. large elements.

Focal point
A good image has a focal point. This image has two—one physical and one phantom.

Physical Phantom Secondary

The primary focal point is usually the The three forms create a compositional The phantom is reinforced by the focal
biggest, clearest or most vivid object triangle, the center of which—just what center of the white triangle. Had you
in the image—in this case, the globe. you'd want—is on the money. The center noticed it?

is the strongest point of any visual field.
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Objects and spaces
The objects and spaces in this image are unusually repetitive . . .

The pot is the same size as the ... and the size of the space beside it. It's the same size as North America!
space above it. ..

Close enough . ..
Artistic relationships are perceptual, not mechanical. If it looks close enough,
it really is close enough, so inventory by eye, not with your ruler. . .

SIS

The image is four pots tall. A one-pot space encircles the globe. The man fits a pot space. This space
is so repetitive . . .
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A natural grid
This image has a natural grid that is unusually uniform.

Shadow

North America
(same as pot)

South America (color contrast)

Pot space

Head (same as pot rim)

Watering can (same
as South America)

Pot space

C Pot and rim
Shadow Pot Leg (same as pot rim)

... that it creates a whole grid! This is unusual. width

Smaller elements

While you're looking at the large elements, make note of the smaller elements, too.
Pay attention to edges and contrasts. Clear edges are like the man’s head and legs.
South America stands out because of its color contrast. The shadow areas have
obvious weight. And so on. Take the time to consciously observe these things. What
you're doing is training your eye. It will soon become intuitive.

Shape and texture
Be aware of what the lines are doing. Note if they're straight or curvy, where
they're close or far apart, where they change direction, and so on.

Far (phantom lines)

.}

m— -

Look at all the triangles! These/create Triangles are evident at every distance The edges create a repetitive texture;
visual movement. from farthest to nearest. note the pointiness throughout.
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Choose colors
The next step is to create a color palette from the image . . .

A bazillion pixels!

Color plays a major role in
design. The easiest and best
place to get a perfectly coor-
dinated palette is the image
itself. First, reduce its thou-
sands of pixel-size colors (right,
inset) to a workable few by
applying Photoshop’s or Illus-
trator’s built-in Mosaic filter
(far right). Rarely will you want
more than 64 colors, and usu-
ally 32 or even 16 are better.
For fewer colors, increase the
Cell size; for more, decrease it.

organize
Sample color swatches with the eyedropper tool, then arrange the swatches
by color and value.. . .

Arrange by color

>
>

You can see in Mosaic mode

that the image has several major
colors—the blues and greens of
the globe, terracottas of the pot
and grays of the man. Sample dark,
medium and light pixels from each
(right). Neatly arrange your choices
by color, then by value (dark to
light). Take the time to actually do
this; you'll be surprised by how
much it helps you visualize. Sample
a few minor colors—in this case
yellows and violets—that can be
used for complements and coun-
terpoints. Discard lookalikes.

. By value
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Try each one on
Try the image atop a swatch of each color. What you'll see is that every color you
picked automatically coordinates, because it’s already in there! Cool.

Warm colors

Warm colors are soft,
earthy, welcoming, suit-
able for environmental
messages. Note how
the blue globe stands
out against its opposite
colors, the terracottas.

cool colors

Cool colors are more
direct and somewhat
businesslike and aloof.
The blue globe now
blends into the back-
ground, and those oppo-
site oranges stand out.

Select type
Next, we need a typeface that feels like the image.

Type is graphical
There are many ways to  properties of image and type. Q

choose a typeface. You 4 ye chgice must also be functio

may have a house style, ; .
50 no choice is required. beautiful, readable, reproducible.

You may have a look
already in mind—say,
formal or businesslike
or collegiate. You may
have a new favorite to
try out, which is always
fun. Whatever the case, the thing to keep
in mind is that type is graphical, just like
an image. Its lines will sweep or jog or
dive. It will have tooth and grain. When
you add type to a design, its visual char-

acteristics interact with those already on Q.

the page, for better or for worse. H—M\HUH—.\HQ.

For this article, the image is driving our 7\_V\: a Q v ro

choices; our goal is to match the visual .
Galliard

So what's here? We've seen that
the image is full of texture; it
has a rich, detailed surface and
a lot of “leafy-ness.” The leaves
are pointy, evenly spaced and
actually look a lot like serif type.

Let's look at typefaces in three common
categories to see what we can see.
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Three viewing distances

Compare the type to the texture at three distances—near, middle and far; it will
look different at each. Many typefaces are better at one distance than another.

Near 0 \

Glypha is outdoorsy

A beautiful slab serif with perfect letterfit, Glypha
is boxy and clean, with hard edges and repetitive
shapes. It's excellent in both headlines and text—
an uncommon asset—and its bold, slab sides make
it a natural for rough, outdoorsy topics like our
environmental project. Glypha is also very easy to
read. Problem? It looks nothing like the image.

Turn it upside down

UOJoadN 162691CH SUQ COWMINUICIFIONR JOCI]JA 9UQ 9CIoR2
6xDbJo16 pom 0 gebjoA cgbIrg] 1620MICER T TUGITRfIN [6CP-
prretueees AIOMIp TU fP6 AQre6U 26CLOL 0IU (12 J0L 9 qIA 92 M6
fre1bires f0 go Aoog 0L 6A6TAOU6 OU 691fP PA CI691UA U6M
1pere pge ueael pesl 9 Aregrer obborrnuIfA (01 briagre eu-

Middle

There has never been a greater o@u%HSE< for

private enterprise to do Woog EH\

earth by creating b é@ﬂ%
green sector. Joi e
how to deploy ¢
technology, Tesey
cally and across int

A reliable way to “see” a typeface is to turn it upside down, which reveals its ridges,
hollows and funny knicknacks that are always felt but normally unnoticed.

Near

Myriad is crystal clear

For outright visual clarity, there is probably no
typeface better than Myriad. Extremely good in
headlines and short passages of text, Myriad's
large, open counters and minimal forms retain
their clarity at even the lowest resolutions. Myriad
projects a light, fresh, clean look that’s a natural
for green topics, but it doesn’'t look like our image.

00N 1626391CY 9UQ COMJIMUICIFIOUR |OCI||A IUQG ICLOR2 [UfELUI-
6xbjoLe pom [0 geb|oA csbifg| 1620MICE? [U UGMREN (6CPUO)-
prizive22 ALOMEY IU [U6 ALe6U 26CLOL 1OIU M2 {OL 9 g9A 92 M6
f6Lbii26 f0 qo Ao0q 0L 6A6LAOUE OU 6SLIY PA CLeILIUA UEM
1616 P92 Uenel peel 9 dLegrel obbolnuifA oL buiaste u-

Middle

There has never been a greater oo@u_ cét&o_

private enterprise to do @Soo_ ﬁon
earth by creating neg %‘c N
I

green sector. Join

how to deploy g
technology, reseagf m?&m- \
cally and across inter, nal

both private and public = \O 169
seat, log onto www. @Emjms&ﬁﬂg
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0664 Design without rulers

Watch the surface

While you're comparing lines and edges, pay attention to surface texture, too.
Note the leaves are irregular and grainy, with a mottled blend of colors.

Near Far
0 T TGRLY [CCPUOJOBN’ 1C2CILCY Y1 COLINIMNIICI IO
A\ 1oL 9 qyh 92 16 cxbjore pom ro qebjoh cbiry] Leeomncce
L ,.w R U8 UG prieIcee BLOMI T [J6 BLECT 26CLOL |OII f1e
H % Jw\a\ curcrbiee (0 o Boo( [OL CAGLAOUG OU GYLLP PA CLGYL-
% 4 \“3: LP6Le pPge ueacL peel 9 Bregrel obborrrich for buagre
\ # Middle

Galliard Roman is textured

Galliard is a Roman typeface with chiseled features
and sharp, exaggerated serifs. Its thick-to-thin
strokes help make Galliard easy to read, although
its angles would be tiresome in large amounts. It
comes in several weights, it's well proportioned,

it has the easy familiarity of serif type, and it looks
like the leaves! Galliard will be our choice.

Layout

There has never been a greater OpDp ey
for private enterprise togio mn*\n fc N
eryone on earth 74‘ v .:“@
growth in the gr { rm v
day as we czﬁ_:_,.m_ wio &
sources in indusggyy\r€chn NS
communications Qg and s cros
tional boundaries for bofh#iXate a
benefit. To reserve a seat, _ZQN\G@

Layout is where those lines, shapes, spaces, colors and textures finally get put to
work. We'll illustrate how by designing a legal-size brochure page.

Legal-sized brochure, 14" x 812"

Work to the image

First step is to place the image on the page.

Where, and how big? Key is to have visible relation-
ships. Because the globe and its pot have a strong
central line (right), center page will be its strongest
position, where each will reinforce the other.
(Remember, it's center-ish; none of this is ruler
exact.) Similarly, the pot space we saw encircle the

globe will be visible as a top margin (above).

For this design, we’ve hidden the
non-printing fold lines (left); we care
only about what the eye can see.

Before&Af er | www.bamagazine.com
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Set the headline
A rule of design is to work with what'’s in front of you; don't arbitrarily make
stuff up. Here, the headline picks up the visual characteristics of the globe.

Our World Needs Your Help

om—n_m

<P

Type based on size, color and texture

(Top) Placing a headline across the top is normal, but
don’t do it; the straight, horizontal line is a foreign object
that’s different from what's in front of us. Instead, a block
of overlapping lines in Galliard Ultra mimics the size, mass,
color and texture of the globe, a visible relationship. Its
position beside the globe (above) strengthens the connec-
tion. Note how the interaction of translucent serifs (white
inset, above) mimics the size and texture of the leaves.
Margins are unaligned in any way.

Add photos and text

As you add things to the page its complexity increases, and it becomes increasingly
difficult to sustain visual coherency. Pay attention to what’s happening around your
material—in the margins, at the edges, between things.

\| y oo

Rectangular space, organic design

A paradox of design is that while nature is organic and
irregular, paper and text blocks are rectangular. These rect-
angles have strong and often unwanted visual presence,
and it's a challenge to “unrectangle” a page without mess-
ing up the reading. But there are ways. In this case, the
photos and the text remain unaligned, yet meander down-
ward following the general contours of the globe (above).
Unlike a standard text wrap, make sure that no identifiable
white shapes form between elements.

Toothy texture (Left) Set in Galliard Ultra and colored like
the globe, the speakers’ names stand out from the surround-
ing text, while the whole paragraph has the texture of the
illustration, an easy blend of form and function.
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Align to the paper
The paper is also an active element that can be used as needed. Here, the lead
paragraph and key details are aligned right to an edge, establishing a visual anchor.

Parallel lines have an automatic relationship.

There has never been

That recurring pot space

If you've taken the time to thoroughly inventory your
image, you'll find yourself seeing (or feeling) things you'd
otherwise miss. Above, the pot space recurs almost intui-
tively between elements on the page. As a result, while
the layout appears only loosely structured, it has real

coherency that’s felt more than consciously observed. Descending sizes Finally, text aligned right descends

Note also that the lead text block in the upper right, like to the lower right corner, the natural exit point of the page, A
the headline across from it, is the general size and shape in increasing detail. Note the ragged left edges meander
of the globe, another intuitive setting. loosely around the image as before.

Article resources

Typefaces Colors

1 (a-d) ITC Galliard Ultra | a) 78 pt C7 M32 Y90 K40
b) 9 pt, ¢) 16 pt, d) 12 pt

2 (a-d) ITC Galliard Roman | a) 9/11 pt
et 1 b) 16/19 pt, ¢) 12/14 pt, d) 10/12 pt
3 ITC Galliard Italic | 12 pt

C31 M67 Y80 K45

C25 M23 Y100 K10

C50 M27 Y100 K38

Images C70 M35 Y80 K50

4 (a-d) iStockphoto.com| a b c d €0 MO YO K75
C15 M80 Y100 K5

C0 M100 Y85 K40

-
I
|
I
I

C0 MO YO0 K100
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Subscribe to Before & After

Subscribe to Before & After, and become a
more capable, confident designer for pennies
per article. To learn more, go to
http://www.bamagazine.com/Subscribe

E-mail this article
To pass along a free copy of this article to
others, click here.

Join our e-list

To be notified by e-mail of new articles as
they become available, go to
http://www.bamagazine.com/email

Before & After magazine

Before & After has been sharing its practical approach
to graphic design since 1990. Because our modern world
has made designers of us all (ready or not), Before &
After is dedicated to making graphic design understand-
able, useful and even fun for everyone.
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