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Design a chalkboard Web banner

Handwriting on the board makes a powerful, simple statement

ann Nt Pay Comulting Croup
L2l e N # nap inextptayconsating.com;

Next Play Consulting Group was
created to supplement the public
CONSULTING GROUP  school system by teaching practical

life skills. With public schools often
focused on helping students pass standardized
tests, Next Play’s workshops teach how to apply
academic lessons to the outside world—real-life
challenges like getting a job and budgeting that
first paycheck. It’s a great idea.

So how do you convey that on a Web site?
How about by writing it on a big, bold, chalk-
board! Faster than you can add 2+2, the viewer
sees that Next Play is an educational site, what
it's about and who’s involved. And the board | -

makes an excellent focal point_ Bold, familiar—and she even matches the logo

Let i @l ] Even if you were napping in class, when something went up on
€ts see what else we can learn. the board, you paid attention. That’s a focal point that everyone

understands, and it works on a Web site, too!

e .

nnnnnnn
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Start at the top
Key to the site is a full-width chalkboard that the viewer will read before anything
else. Handwritten text pulls the viewer into the story and on down the page.

Next Play Consulting Group

A hitp:/ fnextplaycons ulting.com/ B Q- Google

today’s youth, fomorow’s leader

CONSULTING GROUP

Chalkboard banner has unusu-
ally strong associations because

everyone’s spent endless hours Next Play Consulting is committed to the Aevelopment of
looking at one. Its visual properties chilAven amd their “life application” eAucation
only make it stronger—it’s big, bold

(black against white), and it's on A Ne il ) i b A

top. In this space, Next Play tells its
story literally and graphically. A stu-
dent at the chalkboard conveys the
classroom setting. The who they
are and what they do that would

ABOUT US

otherwise be buried in the text are T — S e st » o fte
H o Are We i e eference our firm has
now at the top Of the page Where il We created The Next Play Consulting Group out of a need to c bt R yerrse oose

for additiona

theyr | | dO the mOSt gOOd : supplement the public school system. Many parents and experts agree

that the public education system does not provide students with

practical life skills. Recent p ducation funding regulations have

forced schools to focus on how s standardized tests, rather than
how to apply academic lessons to the outside world. Our workshops are

not designed to replace traditional eds n; Next Play complements

current public education. We give our students an opportunity to learn

how to budget their first paycheck. “When I found out that the

workshop would not only h me how to get a job, but help me figure
out how to pay my first cell phone bill, I said sign me up,” said one
former student. The Next Play Consulting Group changes the way
students are prepared for life. Remember,today’s youth really are

“\ tomorrow’s leaders.
Mission
Next Play Consulting is committed to the development of children and
their “life application” education.
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Continue the theme...
The chalkboard anchors every page, each with a different student and message.
Together, they convey a strong sense of personality and community.

but set larger to fit the space adds dimension.

Quote ‘ Image Same handwritten typeface Student “leaning”

Next Play Cousulting is committed to the Aevelopment of “The whole puvpose of education is to tuvm

childven ama their “life application” eAucation

wmivvors nto windows.” —Sydwey J. Havvis

—
will change the way children are educated about life. | y will change the way children are educated about life.

outh really are tomorrow’s leaders. youth really are tomorrow’s leaders.

“All our Aveams can come true, £ we hawve the

“Education is leavuing what you Aidn't even
know you Aidw't know.” — Dawmiel ). Boovstin

courage to pursue thewm .” —Walt Disney

Nex will change the we
Toc outh really are ton

Next Play will change the way children are educated about life
Today’s youth really are tomorrow’s ders

\

Same size. Note, top of heads
stick out to create depth.

Nothing draws attention like a face. Smiling students convey
welcome, cordiality, interest. Be sure to represent your diversity.
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Make the banner

Text area

Navigation area

(1) Select an image, and in Photoshop mask out or otherwise delete the (2) Reflect the image if necessary and place it on the right. Draw a “chalk-
chalkboard. You can remain in Photoshop for the following steps or move your board” rectangle the width of your page, and fill it very dark gray (about 98%).
cutout image into InDesign. At the bottom draw a thin navigation bar, and fill it solid black.

| e | Next Play Consulting is committed to the Aevelopment of
childven amd theivr “1ife application” eAucation ‘
4 =
Next Play will change the way children are educated about life. |
Today’s youth really are tomorrow’s leaders.

(3) Add realism The only attractive chalkboard is a clean chalkboard, but for (4) Add the words in a handwritten typeface to

some realism, you can mess up the surface slightly. We used Mister Retro’s finish the look. Typeset the secondary message, and
(www.misterretro.com) Machine Wash abrasive filter, but an easy alternative is color it low-key gray. Add green to highlight the com-

to paste in a second photo (above) that has a tiny amount of dust. pany name and balance the design (right). AN
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Design the body of the page
Blog-style three-column page is an efficient organizer; the main story is told in the
wide left column, and supporting content is in the right two.

Logo
N CONSULTING GROUP
Navigation —> Continuity

(Next page) With a strong header

and simple structure anchor-

ing the site, it's time to add the

details. These we’ll borrow from
Structure (Right) The site is . the logo. Because the logo has
divided into six sections from big Main.content Secondary | Secondary more permanent status than the
to small, pretty much in order of content | content pages, we'll transfer its typefaces,
importance. Navigation bar (note colors and other elements to the
its file-tab appearance, above) rest of the site.
and footer hold permanent links
and contact info.

Footer
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Examine the logo

The characteristics of the logo will govern the details of the site. First step is to take
a visual inventory. Pay attention to typeface, color, line and shape.

P-NP XT3

CONSULTING GRoUP i Angles are active. When combining two letters, ideally you want both to
share a similar edge (top, left). But because letters X and T have different

Color Yellow-green conveys vibrancy, edges, an angled gap is used to combine the two.

loudness, warmth and youth, all of
which describe the target audience.
That's good stuff. But too much of it
(top, left) is not a smart choice, because
Next Play and Consulting Group how
run together. Instead, set the descrip-
tive line in a darker color.

OO
CONSULTING GROUP

Typeface Futura Extra Bold is an American classic; clear, very Shapes change with distance (Above, left) Far away, 7 T
bold and simple—strokes are straight, and curves are almost Futura Extra Bold caps form simple rectangles that stack 2
perfect circles. For logos and short titles, set it very tightly—the neatly. Up close reveals an energetic interplay of negative
bigger the tighter; letters should overlap or nearly. shapes (above, right), and those circles are easy to see.
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Apply logo elements to the page ...

Angles

Angles are used for back-
ground lines, navigation bar
and footer. Gradient back-
ground has fabric-like texture
that adds depth and radiance
to the white page. Light
opacity softens the look.

Typeface

Navigation titles and sub-
heads are set in Futura Extra
Bold and colored green.

ABOUT US

800

Next Play Consulting Group

today’s youth, tomorrow’s leader
CONSULTING GROUP

Next Play Consulting is committed to the Aevelopment of
childvenm and theiv “life application” eAucation

e educated about life.

iy parents and exp
ide students w

current public e
how to budget their fi

workshop would not only to get a job, but help me figure

out how to pay my fi hone bill, I said sign me up,” said one

former student. The Next onsulting Group changes the way

students are prepared for life. Remember,today’s youth really are
tomorrow’s leaders.

Mission

s committed to the development of children and

plication” education.

008 Next Play

Athy Tremb‘f/

th Grade Tey, are standard blue underlines,
ementary §

Circles and rectangles
Nearly-perfect-circle shapes
of Futura Extra Bold are
mimicked in rounded corners,
which also add a schoolroom
softness. Below, rectangular
construction ties to the logo.

Color

Navigational links, headlines,
subheads and gradient back-
ground all use the logo'’s green,
or tints of it. Note the links

which yields three benefits:
They're instantly familiar, they
stand apart from the subheads,
and they cool the page.
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...and don’t forget the footer
The humble footer contains key contact information and can serve as a visual base.
Treat it like every other design element.

@ Repeat the navigation bar
Same height, same color, same angled lines sustain the look.

_ - '
/
|

@ Fill to define a “permanent” tab N
Two-tone green mimicks the light-dark radiance of the site.

will it fall off? High contrast Ground it Dark footer
between dark banner and light becomes a base, holding the
content area results in a mild page together. Visual similari-
disconnect. Content area has ties tie banner to footer.

no solid base to “sit on.”

CONTACT JENNY JONES CONSULTANT, AUTHOR, SPEAKER | jenny@n

€ Add the words
CONTACT is set in Futura Extra Bold. Jenny Jones in green catches your eye due
to its color relationship with the green tab. The remaining type is white.
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Add an e-newsletter
Does an e-newsletter accompany your Web site? Match the look!

CONSULTING GROUP

Getting that fivst jov
omd keeping it '

This month’s program is designed to teach p N : T aENAY

teens how to interview and introduces them

to workplace etiquette in the 21st century.

Texture and flasp net exating end mist of it snooling. Spaff forl isn’t cubular but it’s Same look, just smaller Same typeface,
quastic, leam restart that can’t prebast. It’s tope, this fluant chasible. Silk, shast, lape same colors, same chalkboard, same Iayout,
and behast the thin chack. “It has larch to say fan.” Why? Elesara and order is fay jUSt smaller, probably 540 to 600 pixels maxi-
then of alm. A card whint not oogum or bont. Pretty simple, glead and tarm. Texture mum width. And Skip the bold footer.

and flasp net exating end mist of it snooling. Spaff forl isn’t cubular but quastic, leam

restart that can’t prebast. It’s tope, this fluant chasible.

Silk, shast, lape and behast the thin chack. “It has larch to say fan.” Why? Elesara
too and order is fay of alm. A card whint not oogum or bont. Pretty simple, glead
and tarm. Texture and flasp net exating end mist of it snooling. Texture and flasp net
exating end mist of it snooling. Spaff forl isn’t cubular but quastic, leam restart that
can’t prebast. It’s tope, this fluant chasible the thin chack. Learn more.

This e-mail was sent to michael2504@hotmail.com, by jenny@nextplayconsulting.com

Update Email Address | Unsubscribe from future e-mails | Privacy Policy.
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Article resources

Typefaces Colors

1 Felt Tip Roman m CO MO YO K100
2 |TC Bookman Light

3 Futura Extra Bold m CO MO YO K98

I E como vokso

Images C29 M0 Y100 KO
Images: iStockphoto
4 (6857727)

5 (1551201)

6 (6168770)

7 (7290470)

8 (3944500)

9 (5950186)

10 (5143219)

11 (5854264)

12 (6880981)
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Subscribe to Before & After

Subscribe to Before & After, and become a
more capable, confident designer for pennies
per article. To learn more, go to
http://www.bamagazine.com/Subscribe

E-mail this article
To pass along a free copy of this article to
others, click here.

Join our e-list

To be notified by e-mail of new articles as
they become available, go to
http://www.bamagazine.com/email

12

12

Before & After magazine

Before & After has been sharing its practical approach
to graphic design since 1990. Because our modern world
has made designers of us all (ready or not), Before &
After is dedicated to making graphic design understand-
able, useful and even fun for everyone.

John McWade Publisher and creative director
Gaye McWade Associate publisher
Dexter Mark Abellera Staff designer

Before & After magazine

323 Lincoln Street, Roseville, CA 95678
Telephone 916-784-3880

Fax 916-784-3995

E-mail mailbox@bamagazine.com
www http://www.bamagazine.com

Copyright ©2009 Before & After magazine
ISSN 1049-0035. All rights reserved

You may pass along a free copy of this article to others
by clicking here. You may not alter this article, and you
may not charge for it. You may quote brief sections

for review; please credit Before & After magazine, and
let us know. To link Before & After magazine to your
Web site, use this URL: http://www.bamagazine.com.
For all other permissions, please contact us.
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Before & After is made to fit your binder

Before & After articles are intended for permanent reference. All are titled and numbered.

For the current table of contents, click here. To save time and paper, a paper-saver format of this article,
suitable for one- or two-sided printing, is provided on the following pages.

For presentation format For paper-saver format
Print: (Specify pages 1-12) Print: (Specify pages 14-19)

Lo
O g,

-V RN

Type
The halves of the page use the same two typefaces but in different sizes and line lengths.
e ledt hall, overskee, 15-pt typse creates a richly testure ucthon.

On the left ed Introductios

Print
Format: Landscape
Page Size: Fit to Page

Presentation format or
Paper-saver format

<@ Back | Paper-saver format P>
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Next Play Consulting Group was
created to supplement the public
CONSULTING GROUP  school system by teaching practical

life skills. With public schools often
focused on helping students pass standardized
tests, Next Play’s workshops teach how to apply
academic lessons to the outside world—real-life
challenges like getting a job and budgeting that
first paycheck. It’s a greatidea. @~ | Soereomemen T e

So how do you convey that on a Web site?

How about by writing it on a big, bold, chalk-
board! Faster than you can add 2+2, the viewer
sees that Next Play is an educational site, what
it's about and who's involved. And the board = —_———————— —

makes an excellent focal ﬁombﬁ Bold, familiar—and she even matches the logo
Let hat el 1 Even if you were napping in class, when something went up on
€Ls see what else we can learn. the board, you paid attention. That's a focal point that everyone
understands, and it works on a Web site, too!
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Start at the top
Key to the site is a full-width chalkboard that the viewer will read before anything
else. Handwritten text pulls the viewer into the story and on down the page.

anNnD Meiit Play Condalting Groug
|[ale (][] o rsianco S o
COMSULTING GROUP
Chalkboard banner has unusu-
ally strong associations because
everyone's spent endless hours
looking at one. Its visual properties
only make it stronger—it’s big, bold
(black against white), and it's on
top. In this space, Next Play tells its
story literally and graphically. A stu-
dent at the chalkboard conveys the Pl
classroom setting. The who they
are and what they do that would
otherwise be buried in the text are SRR
Who Are We A
now at the top of the page where ; ; bt
they’ll do the most good.
Py muring Fov College (4
i q._h“..MU.. .u._p.‘nn_..n._z.nmo:!‘_:w..:mn;n.i..v
. Students are prepared for life. Remember today’s vouth really are
tomarrow's leaders.
,Iiui!._
Hext Play Consulting is cammitted to the development of children ind
their Vi application® adecation,
Continue the theme...
The chalkboard anchors every page, each with a different student and message.
Together, they convey a strong sense of personality and community.
Quote Image same handwritten typeface Student “leaning”
but set larger to fit the space adds dimension.

H

“The whole purpose of education is to turn
wivvors nto windows.” —Syduney ). Havvis

know you Aidu’t know.” —Dawmiel ). Boovstin

“Education is leavuing what you Aiduw't even - e ‘A our Aveams com come true, £ we hawve the
‘.‘. courage to pursue them .” —Walt Diswey
-
|

lay

Nothing draws attention like a face. Smiling students convey
welcome, cordiality, interest. Be sure to represent your diversity.

Same size. Note, top of heads
stick out to create depth.
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Make the banner

* Text area
A N L ! i L
¥ - [ o Zm<_mm_”_03 area

(1) Select an image, and in Photoshop mask out or otherwise delete the (2) Reflect the image if necessary and place it on the right. Draw a “chalk-
chalkboard. You can remain in Photoshop for the following steps or move your board” rectangle the width of your page, and fill it very dark gray (about 98%).
cutout image into InDesign. At the bottom draw a thin navigation bar, and fill it solid black.

Next Play Consulting is committed to the Aevelopment of
childven ama their “life application” education t
—

(3) Add realism The only attractive chalkboard is a clean chalkboard, but for (4) Add the words in a handwritten typeface to
some realism, you can mess up the surface slightly. We used Mister Retro’s finish the look. Typeset the secondary message, and
(www.misterretro.com) Machine Wash abrasive filter, but an easy alternative is color it low-key gray. Add green to highlight the com-
to paste in a second photo (above) that has a tiny amount of dust. pany name and balance the design (right).

Design the body of the page
Blog-style three-column page is an efficient organizer; the main story is told in the
wide left column, and supporting content is in the right two.

Logo
e CONSULTING GROUP
Navigation —>| Continuity

(Next page) With a strong header

and simple structure anchor-

ing the site, it's time to add the

details. These we’ll borrow from
Structure (Right) The site is . the logo. Because the logo has
divided into six sections from big Maln-content Secondary | Secondary more permanent status than the
to small, pretty much in order of content content pages, we'll transfer its typefaces,
importance. Navigation bar (note colors and other elements to the
its file-tab appearance, above) rest of the site.
and footer hold permanent links
and contact info.

Footer
0678 Design a chalkboard Web banner Before&Afier | www.bamagazine.com Design a chalkboard Web banner 0678
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Examine the logo
The characteristics of the logo will govern the details of the site. First step is to take
a visual inventory. Pay attention to typeface, color, line and shape.

CONSULTING GROUP Angles are active. When combining two letters, ideally you want both to

share a similar edge (top, left). But because letters X and T have different
Color Yellow-green conveys vibrancy, edges, an angled gap is used to combine the two.
loudness, warmth and youth, all of
which describe the target audience.
That's good stuff. But too much of it )
(top, left) is not a smart choice, because
Next Play and Consulting Group now
run together. Instead, set the descrip-
tive line in a darker color.

Typeface Futura Extra Bold is an American classic; clear, very Shapes change with distance (Above, left) Far away,
bold and simple—strokes are straight, and curves are almost Futura Extra Bold caps form simple rectangles that stack
perfect circles. For logos and short titles, set it very tightly—the neatly. Up close reveals an energetic interplay of negative
bigger the tighter; letters should overlap or nearly. shapes (above, right), and those circles are easy to see.

Apply logo elements to the page . ..

ano Mext Play Consulting Group

e[ de ][] 6 rmomocomconssnigcom R

— S

Angles

Angles are used for back- / )
ground lines, navigation bar — Circles and rectangles
and footer. Gradient back- SN SO Nearly-perfect-circle shapes
ground has fabric-like texture of Futura Extra Bold are

that adds depth and radiance mimicked in rounded corners,
to the white page. Light which also add a schoolroom

opacity softens the look. softness. Below, rectangular
construction ties to the logo.

ABOUT US

Paisirey & Maney-Smart
i

Who Are We

Typeface

Navigation titles and sub-
heads are set in Futura Extra
Bold and colored green.

Color

Navigational links, headlines,
subheads and gradient back-
ground all use the logo's green,

Propasing For Cofiage (4

e : Athy Tremb or tints of it. Note the links
ABOUT US i ST ST RN T . o, th Grade ﬂm«. are standard blue underlines,
opbstion” sdecr gmentary ; which yields three benefits:

el They're instantly familiar, they
stand apart from the subheads,
and they cool the page.
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0678 Design a chalkboard Web banner

...and don’t forget the footer

The humble footer contains key contact information and can serve as a visual base.

Treat it like every other design element.

ABOUT US

PROGRAMS TESTIMONIALS

@ Repeat the navigation bar
Same height, same color, same angled lines sustain the look.

@ Fill to define a “permanent” tab
Two-tone green mimicks the light-dark radiance of the site.

CONTACT JENNY JONES CONSULTANT, AUTHOR, SPEAKER | jenny@n

© Add the words
CONTACT is set in Futura Extra Bold. Jenny Jones in green catches your eye due
to its color relationship with the green tab. The remaining type is white.

Add an e-newsletter

will it fall off? High contrast
between dark banner and light
content area results in a mild
disconnect. Content area has
no solid base to “sit on.”

Does an e-newsletter accompany your Web site? Match the look!

CONSULTING GROUP

Getting that fivst job
omd keeping it

Texture and flasp net exating end mi

fay
arm. Texture
and flasp net exating end mist of it snooling. Spaff forl isn’t cubular but quastic, leam
restart that can’t prebast. It’s tope, this fluant chasible.

too and order y of alm. A card whint not oogum or bont. Pretty simple, glead

and tarm. Textu f it snc

nd flasp net exating end m ling. Texture and flasp net

exating end mist of it snooling. Spaff forl isn’t cubular but qu leam restart that

can’t prebast. It’s tope, this fluant chasible the thin chack. Learn more.

5 of 6
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Ground it Dark footer
becomes a base, holding the
page together. Visual similari-
ties tie banner to footer.

Same look, just smaller Same typeface,
same colors, same chalkboard, same layout,
just smaller, probably 540 to 600 pixels maxi-
mum width. And skip the bold footer.
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Article resources

Subscribe to Before & After
Subscribe to Before & After, and become a

more capable, confident designer for pennies
per article. To learn more, go to
http://www.bamagazine.com/Subscribe

E-mail this article
To pass along a free copy of this article to
others, click here.

Join our e-list

To be notified by e-mail of new articles as
they become available, go to
http://www.bamagazine.com/email

Typefaces

1 Felt Tip Roman

2 |TC Bookman Light
3 Futura Extra Bold

Colors

BEE co vo vo k100
K co vo vokss

Images

Images: iStockphoto

4 (6857727)
5 (1551201)
(6168770)
(7290470)
(3944500)
9 (5950186)

10 (5143219
11 (5854264)
12 (6880981)
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Before & After magazine

Before & After has been sharing its practical approach
to graphic design since 1990. Because our modern world
has made designers of us all (ready or not), Before &
After is dedicated to making graphic design understand-
able, useful and even fun for everyone.

John McWade Publisher and creative director
Gaye McWade Associate publisher
Dexter Mark Abellera Staff designer

Before & After magazine

323 Lincoln Street, Roseville, CA 95678
Telephone 916-784-3880

Fax 916-784-3995

E-mail mailbox@bamagazine.com
www http://www.bamagazine.com

Copyright ©2009 Before & After magazine
ISSN 1049-0035. All rights reserved

You may pass along a free copy of this article to others
by clicking here. You may not alter this article, and you
may not charge for it. You may quote brief sections

for review; please credit Before & After magazine, and
let us know. To link Before & After magazine to your
Web site, use this URL: http://www.bamagazine.com.
For all other permissions, please contact us.
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