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The key to an advertisement that sells is simple:  
Keep all eyes on the product.

Design a flier that sells
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Mr. Wilson was late for the home show, and busy. 
There were trucks to rent, contracts to sign, furni-
ture to arrange. The new lines hadn’t arrived.

Was the flier done yet? At least the flier would 
be easy: He had beautiful products, one location, 
a simple message; what could go wrong? 

Lots.
The common, throwaway flier is advertising’s 

low man. It is most often used to put an adver-
tiser’s message on paper when there’s no time 
and no money. But its allure can be deceptive. 
Why? Because it’s so easy to think cheap and miss 
what’s obvious to others—that on that rickety, 
10-cent page is nothing less than your company’s 
precious, irreplacable image.

Let’s see if we can make a flier worthy of that.

Design a flier that sells a product
Whether you spend a little or a lot, the key to an advertisement that sells  
is simple: Keep all eyes on the product.

Look familiar?
Words everywhere, 
 photos misaligned, a 
map made of sticks, 
whew! The problem isn’t 
that this flier is ugly (ugly 
ads can be effective 
salesmen, which drives 
designers nuts) but that 
the products—the items 
actually for sale—are 
smothered in visual chat
ter. The retailer scrupu
lously avoided hype and 
carefully provided his 
store’s location, contact 
info and even a map, but 
forgot that the product 
must come first! Once 
the reader decides he 
likes the product, he’ll 
find your store.
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In real life . . .
If you walked into Mr. Wilson’s store, this is what you’d see: a line of beautifully modern, 
casual furniture. Handsome, isn’t it? Surrounded by such nice stuff, it’s easy to see how, in 
his mind’s eye, Mr. Wilson’s readers could see the product as clearly as he.

To an ad designer, reality, incredibly, 
can be misleading! Why? Because 
while you can see and touch the prod-
uct, the reader experiences nothing 
except what’s on paper (or screen). 
Your goal, therefore, is, through words, 
pictures and composition, to make 
your product speak for itself.
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Before you begin . . .
Advertising design would be the same as any other kind of design except for two 
especially distorting influences: our self-consciousness (we tend to see ourselves, while 
shoppers see the products), and the money at stake. It will pay to consider . . .

No one shops everywhere.
Many people will never buy your product, no 
matter how obvious its qualities are to you, 
and nothing shreds money faster than trying 
to change their minds. The way to profits is to 
visualize those who are interested, and pre
sent your product to them.

Maintain your poise.
As people, we share a troublesome tendency 
to weigh our negatives more heavily than 
our positives. But comparing ourselves to 
others usually results in overreaction, which 
typically takes the form of TALKING LOUDER 
or talkingfasterandcrowdingmorein. Maintain 
your poise. Mr. Wilson’s furniture is excellent; 
we can sell that. A shopper isn’t looking for a 
store; he’s looking for a product.

Be cool.
Your audience is just like you—intelligent and 
preoccupied. Visualize a business meeting: 
Dress well. Be prepared. Be clear. Make your 
point. Be concise. Don’t waste their time. 
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Start by setting a stage
If you think of your paper or screen as a stage—like a theater stage—you’ll 
be in the right frame of mind. Why? Because a good advertising page is a stage, 
not a spreadsheet, on which you’ll craft drama, tension, impact, interest.

Place guides
Because it will be printed 
on a desktop, your images 
can’t touch the edges, 
or “bleed.” Place border 
guides wide enough for 
your printer but no wider—
typically a quarter inch or 
so in—and place a guide 
on the centerline.

The powerful center
Like center stage, center 
is the most powerful place 
in any visual field. (By cen
ter, we mean centerish, 
not the exact mechanical 
center.) Remember this as 
you plan your page, and 
think “center out,” not 

“top down.”
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No!

No!

Place your product
Place your product on the page in the same way that you’d show it off to your 
friends: Set it out in the center of things where it can be seen and touched.

Picture your 
product clearly! 
To do this well, you need 
a photo graph. The factory 
or distrib u tor is often able 
to furnish a good one; call 
them. Failing that, you 
may hire a photographer 
who specializes in product 
photog raphy (a different 
skill from portraiture or 
nature photography). Keep 
in mind that if shoppers 
cannot see your product 
clearly, they will not buy it.

(Right) It is tempting to 
play with a design in an 
effort to add one’s artis
tic touch. Resist! In prod
uct advertising, the prod-
uct is the show. Don’t tilt 
the photo or distort it in 
any way. Don’t add ruf
fles and flourishes. Don’t 
make it tiny, thinking a 
shopper would prefer to 
read about it. And don’t 
crop it like an art poster, 
which will just frustrate 
an interested buyer.
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steel.

Add a headline
Elucidate! Once your product is on the page, add words to reveal detail and 
nuance and direct the reader to virtues or uses of the product that are not evident 
just by looking at it.

We like stuff 
Shoppers enjoy seeing and 
experiencing new prod
ucts. (We like to be thrilled, 
basically.) You’ll write your 
best headlines if you think 
of your readers as eager 
listeners. Think, What’s the 
first thing I would tell my 
friends about this product?  
Begin with the feature that 
you find most interesting 
or exciting. In this case, 
it’s that the soft wicker 
is beautifully combined 
with strong, durable steel. 
If your product is more 
ordinary—a screwdriver, 
perhaps, or a set of bath 
towels—think, What do I 
like most about this prod-
uct? Explain that.

Rule of thumb #1 
A short headline is preferable  
to a long one
In oral conversation we yak on and on with 
20 words when one or two would do. As 
readers, however, we are bored quickly. 
Shoppers want to like your product, but they 
won’t tolerate much blather. English is a rich, 
descriptive language; there’s usually a per
fect word. Finding it will pay off.

Rule of thumb #2
Avoid catchy slogans
Why?
1) You won’t be able to think one up.
2) If you do, it will be corny.

Use photo colors
Colors eyedroppered from the photo will 
always coordinate perfectly. Note the small 
deckhead color matches the chair.
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The warmth of wicker and the strength of steel come together in Wicker & Steel, a beautiful 

line of casual furniture in styles from classic to ultramodern. Select wicker is hand-woven over a 

robust framework of structural steel to make furniture that cradles your body and is practically 

indestructible. Visit our store soon to see our entire line of furniture for indoor and outdoor living.

steel.
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What typestyles?

Always appropriate: The classics
Understatement, the classic mark of confidence, 
allows the product to shine. Match headline and 
deckhead (the line beneath it) in a face that’s 
designed for text. Some of the best: Garamond 
(above), Caslon, Century, Times, Bembo, Sabon. 
Classic type complements almost any product. 
Note that the deckhead is in uppercase.

Not so good: Decoratives
Rosewood (above) is a heavily styled typeface—
part of a class called decoratives—whose pres
ence is a scene stealer. Decoratives are really 
showy on type specimen sheets, which is why 
they’re tempting to use, but remember that the 
product, not the type, is the show. Decoratives 
are better for posters than for product ads.

Cool: Styles that express their words
Here, beautiful typestyles reflect their words—in 
this case, light wicker and heavy steel. This tech
nique is best in understatement; it will fail if the 
connection feels obvious or artificial, which is like
liest to occur if the type is heavily stylized. It also 
requires care to pull off; if you’re uncertain, we  
recommend using classics, which are easier.
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line of casual furniture in styles from classic to ultramodern. Select wicker is hand-woven over a 

robust framework of structural steel to make furniture that cradles your body and is practically 

indestructible. Visit our store soon to see our entire line of furniture for indoor and outdoor living.
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Add your text
As you write, bear in mind that a shopper will be reading if—but only if—the product 
and its headline have interested him sufficiently. As you compose your text, therefore, 
have confidence that your reader is interested. Be clear. Keep your poise.

Design simply
Willynilly layout (above left) is not only 
un attrac tive, but it’s difficult to do—there are 
too many decisions to make! The makeover 
is simple, horizontal lines—head, deckhead, 
photo, text—right down the page. Easy! What 
makes it so clear is that the lines run edge to 
edge; your eye isn’t stopping, zigging, zagging 
and backing up as it moves around the page.

Rule of thumb #3 
Be kind
It is the reader, not you, who is in the driver’s 
seat. No matter how big you are, nothing will 
happen unless the reader wants it to happen. 
Respect that. A proper advertisement is a 
dignified product presentation, not a stickup.

It is an American fantasy to think a shop
per can be compelled to buy a product. As 
shoppers, we actually sell ourselves.

Help! 
When business success is at stake, making an 
ad can give your tummy big butterflies. You 
may find it helpful to visualize your friends 
and imagine showing your product to them. 
Why? Because that’s who we are—people 
just like you. A good sale will be a relaxed, 
winwin transaction. 
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Add your logo
Present yourself last, and small. Two reasons: You are the last link in the sale—
remember, we shop for products, not stores—and small says confident.

Full stop
The lowerright corner is the exit point of 
the page and an excellent place to put 
your logo, where it works like a punctua
tion point and brings the reader to a stop. 
A small logo is more authoritative than 
a big one; real power always appears 
effortless. In this case, the surrounding 
white field adds to its visibility, although 
the reader will not be aware of that. Add 
contact information below the logo or at 
least in the vicinity.

Note how the flier is divided into four 
easily digested pieces—headline, photo, 
text and store name—which together 
make a clear, coherent statement.

Here’s an easy way to make a logotype:

Type your name

Remove the word space

Tighten the letter spacing

Color

Pier Seven

PierSeven

PierSeven

PierSeven
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Add a map
A map is an underused asset. Especially thoughtful of shoppers are maps of 
labyrinthine parking garages, one-way streets, off-the-beaten-path entryways,  
things like that. Start with a Google map, then modify.
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Delete streets, move the highwayToo big, too detailed

Google maps are excellent, but for a tiny 
space they’re too detailed. To simplify, 
import a screen image of your Google map, 
then trace new roads over Google’s. Skip 
all but the main streets, then (in this case) 
move an important but distant highway . . . 

. . . closer to the store (above). To draw local 
detail not on the map (an alley or office park, 
for example), follow Google’s style of white 
roads on light neutral background. Match 
Google’s colors with the eyedropper tool. 
Crop tightly to fit (left).

N

Move the 
highway
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Have more products?
Tight budgets usually mean doing more with less, so your flier may need to show 
more products. There are two good ways to do this. The first is shown below—put 
one product center stage, and make your other products much smaller . . .

Clear hierarchy
One big photo and a row 
of small photos yields clear 
visual hierarchy, which 
aids understanding. Key is 
that the sizes are boldly 
different; small differences 
create only ambiguity and 
clutter, as you’ll remember 
from the busy original (left). 
Note the map has been 
moved to the end of the 
row, sustaining the hori-
zontal theme.

Crop uniformly
Photos of like objects in a row 
should be cropped so that the 
objects are the same size, or as 
close as possible. Judge size by the 
bulk of the object, not details like 
legs and other small parts.
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More products
The second way is to make your products the same size and group them center 
stage. Now the group, not a single product, is the focal point. Reward the reader by 
providing names and prices right on the photos. 

Same-size photos
A crisp block of photos 
becomes a multiimage 
focal point. Key to this 
technique is 
that all the 
furniture be 
the same size, 
or almost, so 
crop with that 
in mind. Arrange so that 
the outside chairs face 
inward, if possible.

Half width, same size
You don’t notice at a glance, but 
two of the photos are exactly half 
width. The key is exactly, which 
creates an intentional, not ambig
uous, look. Stack the photos in 
horizontal and vertical segments 
(above left); avoid a “brick wall” 
arrangement (above right), which 
introduces zigzags. And remember 
that even at half width, the furni
ture must be the same size as in 
the other photos.

Map remains small to sustain the hierarchy.
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Misaligned, zigzaggy

Straight and clear
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Before & After magazine  
Before & After has been sharing its practical approach 
to graphic design since 1990. Because our modern world 
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T
h

e key to an
 ad

vertisem
en

t th
at sells is sim

p
le: 

K
eep

 all eyes on
 th

e p
rod

u
ct.

D
esign a fl ier that sells

C
on

tin
u
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M
r. W

ilso
n

 w
as late fo

r th
e h

o
m

e sh
ow

, an
d

 b
u

sy. 
T

h
ere w

ere tru
cks to

 ren
t, co

n
tracts to

 sign
, fu

rn
i-

tu
re to

 arran
ge. T

h
e n

ew
 lin

es h
ad

n’t arrived
.

W
as th

e fl ier d
o

n
e yet? A

t least th
e fl ier w

o
u

ld
 

b
e easy: H

e h
ad

 b
eau

tifu
l p

ro
d

u
cts, o

n
e lo

catio
n

, 
a sim

p
le m

essage; w
h

at co
u

ld
 go

 w
ro

n
g? 

Lots.
T

h
e co

m
m

o
n

, th
row

aw
ay fl ier is ad

vertisin
g’s 

low
 m

an
. It is m

o
st o

ften
 u

sed
 to

 p
u

t an
 ad

ver-
tiser’s m

essage o
n

 p
ap

er w
h

en
 th

ere’s n
o

 tim
e 

an
d

 n
o

 m
o

n
ey. B

u
t its allu

re can
 b

e d
ecep

tive. 
W

h
y? B

ecau
se it’s so

 easy to
 th

in
k ch

eap
 an

d
 m

iss 
w

h
at’s o

bvio
u

s to
 o

th
ers—

th
at o

n
 th

at rickety, 
10-cen

t p
age is n

o
th

in
g less th

an
 yo

u
r co

m
p

an
y’s 

p
recio

u
s, irrep

lacable im
age.

Let’s see if w
e can

 m
ake a fl ier w

o
rth

y o
f th

at.

D
esign

 a fl ier th
at sells a p

rod
uct

W
hether you spend a little or a lot, the key to an advertisem

ent that sells 
is sim

ple: Keep all eyes on the product.

Lo
o

k
 fa

m
ilia

r?
W

ords everyw
here, 

 photos m
isaligned, a 

m
ap m

ade of sticks, 
w

hew
! The problem

 isn’t 
that this fl ier is ugly (ugly 
ads can be effective 
salesm

en, w
hich drives 

designers nuts) but that 
the products—

the item
s 

actually for sale—
are 

sm
othered in visual chat-

ter. The retailer scrupu-
lously avoided hype and 
carefully provided his 
store’s location, contact 
info and even a m

ap, but 
forgot that the product 
m

ust com
e fi rst! O

nce 
the reader decides he 
likes the product, he’ll 
fi nd your store.

B
e

fo
re

P
IE

R
 SE

V
E

N
PA

T
IO

 A
N

D IN
D

O
O

R
 F

U
R

N
IT

U
R

E

RENTALS
SALES

The W
arm

th of W
icker

The Strength of Steel

P
IE

R
 SE

V
E

N
19661 A

ntelope  R
d.

E
lk G

rove, C
alif. 95624

916-555-8212

To S
tockton

To S
acram

ento

A
N

T
E

LO
P

E
 R

D
.

H
W

Y. 9
9

Perkins Blvd.

D
iam

ond
P

ark
x

WE

N
S

T
he beauty and w

arm
th of H

and-
w

oven w
icker over a fram

ew
ork of 

structural steel. E
xtrem

ely D
urable A

nd 
Strong, T

he steel is w
rapped in E

poxy. 
B

eautiful and alm
ost M

aintenance 
free. M

any Styles to choose from
, from

 
A

ntique to M
odern.

C
ushion Pattern A

nd C
olors To C

om
-

plim
ent Y

our D
ecor.

B
E

A
U

TIF
U

L STR
O

N
G

 W
IC

K
E

R
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U
R

N
ITU

R
E

 F
O

R
 IN

D
O

O
R

 O
R

 O
U
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O

O
R

 M
O

D
E

R
N

 LIV
IN

G

IN
D

O
O

R
-O

U
TD

O
O

R
 F

U
R

N
ITU

R
E

 A
N

D
 

M
O

R
E

 F
O

R
 W

E
D

D
IN

G
S, PA

R
TIE

S A
N
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SP
E

C
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L O
C

C
A

SIO
N
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B
e

fo
re

 yo
u

 b
e

g
in

 . . .
A

d
vertisin

g d
esign

 w
o

u
ld

 b
e th

e sam
e as an

y o
th

er kin
d

 o
f d

esign
 excep

t fo
r tw

o
 

esp
ecially d

isto
rtin

g in
fl u

en
ces: o

u
r self-co

n
scio

u
sn

ess (w
e ten

d
 to

 see o
u

rselves, w
h

ile 
sh

o
p

p
ers see th

e p
ro

d
u

cts), an
d

 th
e m

o
n

ey at stake. It w
ill p

ay to
 co

n
sid

er . . .

N
o

 o
n

e
 sh

o
p

s e
ve

ryw
h

e
re.

M
any people w

ill never buy your product, no 
m

atter how
 obvious its qualities are to you, 

and nothing shreds m
oney faster than trying 

to change their m
inds. The w

ay to profi ts is to 
visualize those w

ho are interested, and pre-
sent your product to them

.

M
a

in
ta

in
 yo

u
r p

o
ise.

A
s people, w

e share a troublesom
e tendency 

to w
eigh our negatives m

ore heavily than 
our positives. B

ut com
paring ourselves to 

others usually results in overreaction, w
hich 

typically takes the form
 of TA

LK
IN

G
 LO

U
D

ER 
or talkingfasterandcrow

dingm
orein. M

aintain 
your poise. M

r. W
ilson’s furniture is excellent; 

w
e can sell that. A

 shopper isn’t looking for a 
store; he’s looking for a product.

B
e

 co
o

l.
Your audience is just like you—

intelligent and 
preoccupied. V

isualize a business m
eeting: 

D
ress w

ell. B
e prepared. B

e clear. M
ake your 

point. B
e concise. D

on’t w
aste their tim

e. 
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In
 re

al life
 . . .

If yo
u

 w
alked

 in
to

 M
r. W

ilso
n’s sto

re, th
is is w

h
at yo

u
’d

 see: a lin
e o

f b
eau

tifu
lly m

o
d

ern
, 

casu
al fu

rn
itu

re. H
an

d
so

m
e, isn’t it? Su

rro
u

n
d

ed
 b

y su
ch

 n
ice stu

ff, it’s easy to
 see h

ow
, in

 
h

is m
in

d
’s eye, M

r. W
ilso

n’s read
ers co

u
ld

 see th
e p

ro
d

u
ct as clearly as h

e.

To
 a

n
 a

d
 d

e
sig

n
e

r, re
a

lity, in
cre

d
ib

ly, 
ca

n
 b

e
 m

isle
a

d
in

g
! W

h
y? B

e
ca

u
se

 
w

h
ile

 yo
u

 ca
n

 se
e

 a
n

d
 to

u
ch

 th
e

 p
ro

d
-

u
ct, th

e
 re

a
d

e
r e

x
p

e
rie

n
ce

s n
o

th
in

g
 

e
x

ce
p

t w
h

a
t’s o

n
 p

a
p

e
r (o

r scre
e

n
). 

Y
o

u
r g

o
a

l, th
e

re
fo

re, is, th
ro

u
g

h
 w

o
rd

s, 
p

ictu
re

s a
n

d
 co

m
p

o
sitio

n
, to

 m
a

k
e

 
yo

u
r p

ro
d

u
ct sp

e
a

k
 fo

r itse
lf.
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S
tart b

y se
ttin

g
 a stag

e
If yo

u
 th

in
k o

f yo
u

r p
ap

er o
r screen

 as a stage—
like a th

eater stage—
yo

u
’ll 

b
e in

 th
e righ

t fram
e o

f m
in

d
. W

h
y? B

ecau
se a go

o
d

 ad
vertisin

g p
age is a stage, 

n
o

t a sp
read

sh
eet, o

n
 w

h
ich

 yo
u

’ll craft d
ram

a, ten
sio

n
, im

p
act, in

terest.

P
la

ce
 g

u
id

e
s

B
ecause it w

ill be printed 
on a desktop, your im

ages 
can’t touch the edges, 
or “bleed.” P

lace border 
guides w

ide enough for 
your printer but no w

ider—
typically a quarter inch or 
so in—

and place a guide 
on the centerline.

Th
e

 p
o

w
e

rfu
l ce

n
te

r
Like center stage, center 
is the m

ost pow
erful place 

in any visual fi eld. (B
y cen-

ter, w
e m

ean center-ish, 
not the exact m

echanical 
center.) R

em
em

ber this as 
you plan your page, and 
think “center out,” not 

“top dow
n.”
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N
o

!

N
o

!

P
lace

 yo
u

r p
ro

d
u

ct
P

lace yo
u

r p
ro

d
u

ct o
n

 th
e p

age in
 th

e sam
e w

ay th
at yo

u
’d

 sh
ow

 it o
ff to

 yo
u

r 
frien

d
s: Set it o

u
t in

 th
e cen

ter o
f th

in
gs w

h
ere it can

 b
e seen

 an
d

 to
u

ch
ed

.

P
ictu

re
 yo

u
r 

p
ro

d
u

ct cle
a

rly! 
To do this w

ell, you need 
a photo graph. The factory 
or distrib u tor is often able 
to furnish a good one; call 
them

. Failing that, you 
m

ay hire a photographer 
w

ho specializes in product 
photog raphy (a different 
skill from

 portraiture or 
nature photography). Keep 
in m

ind that if shoppers 
cannot see your product 
clearly, they w

ill not buy it.

(R
ight) It is tem

pting to 
play w

ith a design in an 
effort to add one’s artis-
tic touch. R

esist! In prod-
uct advertising, the prod-
uct is the show

. D
on’t tilt 

the photo or distort it in 
any w

ay. D
on’t add ruf-

fl es and fl ourishes. D
on’t 

m
ake it tiny, thinking a 

shopper w
ould prefer to 

read about it. A
nd don’t 

crop it like an art poster, 
w

hich w
ill just frustrate 

an interested buyer.
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steel.

A
d

d
 a h

e
ad

lin
e

E
lu

cid
ate! O

n
ce yo

u
r p

ro
d

u
ct is o

n
 th

e p
age, ad

d
 w

o
rd

s to
 reveal d

etail an
d

 
n

u
an

ce an
d

 d
irect th

e read
er to

 virtu
es o

r u
ses o

f th
e p

ro
d

u
ct th

at are n
o

t evid
en

t 
ju

st b
y lo

o
kin

g at it.

W
e

 lik
e

 stu
ff 

Shoppers enjoy seeing and 
experiencing new

 prod-
ucts. (W

e like to be thrilled, 
basically.) You’ll w

rite your 
best headlines if you think 
of your readers as eager 
listeners. Think, W

hat’s the 
fi rst thing I w

ould tell m
y 

friends about this product?  
B

egin w
ith the feature that 

you fi nd m
ost interesting 

or exciting. In this case, 
it’s that the soft w

icker 
is beautifully com

bined 
w

ith strong, durable steel. 
If your product is m

ore 
ordinary—

a screw
driver, 

perhaps, or a set of bath 
tow

els—
think, W

hat do I 
like m

ost about this prod-
uct? Explain that.

R
ule of thum

b #1 
A

 sh
o

rt h
e

a
d

lin
e

 is p
re

fe
ra

b
le

 
to

 a
 lo

n
g

 o
n

e
In oral conversation w

e yak on and on w
ith 

20 w
ords w

hen one or tw
o w

ould do. A
s 

readers, how
ever, w

e are bored quickly. 
Shoppers w

ant to like your product, but they 
w

on’t tolerate m
uch blather. English is a rich, 

descriptive language; there’s usually a per-
fect w

ord. Finding it w
ill pay off.

R
ule of thum

b #2
A

vo
id

 ca
tch

y slo
g

a
n

s
W

hy?
1) You w

on’t be able to think one up.
2) If you do, it w

ill be corny.

U
se

 p
h

o
to

 co
lo

rs
C

olors eyedroppered from
 the photo w

ill 
alw

ays coordinate perfectly. N
ote the sm

all 
deckhead color m

atches the chair.
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The w
arm

th of w
icker and the strength of steel com

e together in W
icke

r &
 S

te
e
l, a beautiful 

line of casual furniture in styles from
 classic to ultram

odern. Select w
icker is hand-w

oven over a 

robust fram
ew

ork of structural steel to m
ake furniture that cradles your body and is practically 

indestructible. Visit our store soon to see our entire line of furniture for indoor and outdoor living.

steel.

A
N

D
R

O
M

ED
A

 C
H

A
ISE $999

W
h

at typ
e

style
s?

A
lw

a
ys a

p
p

ro
p

ria
te

: Th
e

 cla
ssics

U
nderstatem

ent, the classic m
ark of confi dence, 

allow
s the product to shine. M

atch headline and 
deckhead (the line beneath it) in a face that’s 
designed for text. Som

e of the best: G
aram

ond 
(above), C

aslon, C
entury, Tim

es, B
em

bo, Sabon. 
C

lassic type com
plem

ents alm
ost any product. 

N
ote that the deckhead is in uppercase.

N
o

t so
 g

o
o

d
: D

e
co

ra
tive

s
R

osew
ood (above) is a heavily styled typeface—

part of a class called decoratives—
w

hose pres-
ence is a scene stealer. D

ecoratives are really 
show

y on type specim
en sheets, w

hich is w
hy 

they’re tem
pting to use, but rem

em
ber that the 

product, not the type, is the show
. D

ecoratives 
are better for posters than for product ads.

C
o

o
l: S

tyle
s th

a
t e

x
p

re
ss th

e
ir w

o
rd

s
H

ere, beautiful typestyles refl ect their w
ords—

in 
this case, light w

icker and heavy steel. This tech-
nique is best in understatem

ent; it w
ill fail if the 

connection feels obvious or artifi cial, w
hich is like-

liest to occur if the type is heavily stylized. It also 
requires care to pull off; if you’re uncertain, w

e 
recom

m
end using classics, w

hich are easier.

C
o

o
l: S

tyle
s th

a
t e

x
p

re
ss th

e
ir w

o
rd

s
H

ere, beautiful typestyles refl ect their w
ords—

in 
this case, light w

icker and heavy steel. This tech-
nique is best in understatem

ent; it w
ill fail if the 

connection feels obvious or artifi cial, w
hich is likeli-

est to occur if the type is heavily stylized. This tech-
nique requires care to pull off; if you’re uncertain, 
w

e recom
m

end using classics, w
hich are easier.

The w
arm

th of w
icker and the strength of steel com

e together in W
icke

r &
 S

te
e
l, a beautiful 
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p

The low
er-right corner is the exit point of 

the page and an excellent place to put 
your logo, w

here it w
orks like a punctua-

tion point and brings the reader to a stop. 
A

 sm
all logo is m

ore authoritative than 
a big one; real pow

er alw
ays appears 

effortless. In this case, the surrounding 
w

hite fi eld adds to its visibility, although 
the reader w

ill not be aw
are of that. A

dd 
contact inform

ation below
 the logo or at 

least in the vicinity.

N
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easily digested pieces—

headline, photo, 
text and store nam
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hich together 
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G
oogle m

aps are excellent, but for a tiny 
space they’re too detailed. To sim

plify, 
im

port a screen im
age of your G

oogle m
ap, 

then trace new
 roads over G

oogle’s. Skip 
all but the m

ain streets, then (in this case) 
m

ove an im
portant but distant highw

ay . . . 

. . . closer to the store (above). To draw
 local 

detail not on the m
ap (an alley or offi ce park, 

for exam
ple), follow

 G
oogle’s style of w

hite 
roads on light neutral background. M

atch 
G

oogle’s colors w
ith the eyedropper tool. 

C
rop tightly to fi t (left).
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O
ne big photo and a row

 
of sm

all photos yields clear 
visual hierarchy, w

hich 
aids understanding. Key is 
that the sizes are boldly 
different; sm

all differences 
create only am

biguity and 
clutter, as you’ll rem

em
ber 

from
 the busy original (left). 

N
ote the m

ap has been 
m

oved to the end of the 
row

, sustaining the hori-
zontal them

e.
C
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 u
n

ifo
rm

ly
P

hotos of like objects in a row
 

should be cropped so that the 
objects are the sam

e size, or as 
close as possible. Judge size by the 
bulk of the object, not details like 
legs and other sm

all parts.
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A
 crisp block of photos 

becom
es a m

ulti-im
age 

focal point. Key to this 
technique is 
that all the 
furniture be 
the sam

e size, 
or alm

ost, so 
crop w

ith that 
in m

ind. A
rrange so that 

the outside chairs face 
inw

ard, if possible.

H
a
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m
e

 size
You don’t notice at a glance, but 
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o of the photos are exactly half 
w

idth. The key is exactly, w
hich 

creates an intentional, not am
big-

uous, look. Stack the photos in 
horizontal and vertical segm

ents 
(above left); avoid a “brick w

all” 
arrangem

ent (above right), w
hich 

introduces zigzags. A
nd rem
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ber 

that even at half w
idth, the furni-

ture m
ust be the sam

e size as in 
the other photos.

M
ap rem

ains sm
all to sustain the hierarchy.
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