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short, engaging stories. conine »-
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Big, bold, beautiful

Southwest Airlines’ in-flight magazine Spirit is a quick read for the busy
traveler. Here are the technigues that make it work.

Cover Inside pages

/% Skip A\ Stone

of fake goods is footwear.

a8 - k_

You're on a Southwest 737 eagerly approaching the Grand Canyon when a two-state cloud
layer obscures your view. Bummer. You reach for the in-flight magazine. What'’s here? Unlike
Sports Illustrated or Oprah’s O, an in-flight magazine has neither a regular audience nor a
common topic. Because of this, it must present its material in unique, attention-getting ways.
Designed in collaboration with Pentagram, Spirit’s short, easy-to-read articles illustrate how
to design for quick impact, beautifully. Let’s see what we can learn.
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Skip-

The basics

To create its easy-to-read look, Spirit uses three techniques—big headlines, big images
and a vertical bar that’s repeated from page to page.

Big headlines Big images Vertical bar

\ Stone

To snag the busy traveler, stories in Spirit magazine are deliberately short, usually only a
page or two. Most have only one image. Headlines are short and oversize. Each expresses one
idea, ideal for quick comprehension (a good idea anytime, by the way). Images are big and—this
is important—simple, which makes them easy to understand. Photos are favored over illustra-
tions, which tend to be complex and less direct. A third device is a vertical bar (above, right) that
appears in various colors throughout the magazine.


http://www.bamagazine.com
http://www.bamagazine.com/email/stIa92
http://www.bamagazine.com
http://www.bamagazine.com/email/nOA0ia

Big, bold, beautiful ~ of 15 samagazinecom | § [BX| B [ (T |

Portraits set the theme
Every cover is a close-up portrait—a powerful, universal theme. (The human face is
the strongest of all images.) The format is bold, nearly square, uncluttered.

GET HITCHED QUICK PICK A GRILL DRESS IN LUCITE

|
Blue sky establishes the
magazine’s venue and is a per-
manent element on every cover.
Note that the clouds change.

Black horizontal bar does
double duty. It's a base that blends
nicely with the title, and it's a buf-
fer that divides the blue sky above
from the portrait image below.

one hig close-up What do people have in common? It's
their people-ness! Without a common denominator like
sports or quilting to anchor the magazine, people stories are
a great way to bring readers together. Even better, people
: ;. pictures connect instantly. (Left) While typical covers are
. peppered with headlines, here, a few lines of type set quietly
S in the bottom-right corner allow the reader to focus entirely
on the face. Note that the vertical bar color is eyedroppered
from the image and connects portrait to nameplate.

Powerful focal point

Credits: Spirit
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Beautiful typography
Big headlines require a beautiful typeface that’s fairly light on the page. HTF Didot is
a glamorous choice, full of expressive lines and stylistic quirks. Here’s what's cool:

Extremely high contrast between thicks and thins.
Superthin lines give HTF Didot its lightness and glamour.
Classy sheared terminals and . . .

Horizontal stress The heavy parts of the

strokes are horizontal, not angled. ... a swashy dollop of a flag
have stylish, unexpected flair.

/

Hairline strokes
Note the tiny end loop.

Hairline serifs and strokes are elegant at large
sizes but disappear when small. To compensate,
HTF Didot comes in six master sizes, which get pro- Teardrop terminal
gressively heavier as the

size gets smaller. Compare

{ {
(right) the master designed 1 I.]-t
for use at text sizes.
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Supporting typefaces
Two typefaces handle the work of body copy, captions and other small text. Key to a
workhorse typeface is to choose medium, not extreme, weights and proportions.

(A WHOWHATWHEN

WHOWHAT WHENWHEREHOWWRHY . . ) )
. : Q Kicker | Bliss 2 is as sharp-edged as HTF Didot

but of medium proportions and easy to read quick-

ly. Kickers are set in ALL CAPS, w-i-d-e-I-y spaced.

Bowled Over

() Caption | Bliss 2 is very clear at small sizes
in upper- and lowercase, so is used for all small
titles, labels and captions both short and long.

A super-soaker

We'll be honest. The idea of bathing in the
wilderness—amid all the rocks, thorns, and
innumerable slimy unknowns—gives us the
Bowled Over o5 LIS, Y
tightfin Licback.. [ i - letting you keep chilled Dom Perignon within a (® Deckhead and body copy | ITC Cheltenham
if you' m@mm_npuﬂqawood_ wet-arm'’s reach, We'll drink to that. comprises most of the magazine. An early 20th-
fire ket on the side of the tub. Steel 56,000, dutchiub.com . . .
century workhorse, it's readable in bumpy skies
and low light, and is as quirky as HTF Didot but in
different ways. Its elegance quotient is zero.

<d 60/15 p Big, bold, beautiful 0657
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Big images
Oversize photos—typically one per spread—immerse the reader in a visual
“surroundscape.” Key is simplicity: one focal point, no distracting backgrounds.

i

Single-object images are stronger To focus the reader on the
subject, focus on the subject! Here, you're practically bumping
into Mr. Waits, whose flinty-eyed stare tells you that you're a little
too close. That's engagement—pretty good for only a photo! In
contrast, the group shot, above left, divides the reader’s attention
nine ways, which works only if the group itself is the point! When
evaluating photos, always think, “If | could show only one thing,
what would it be?” Then do it.

0 INTERVIEW

Center stage This layout illustrates the power of the center.
Angled portrait divides the spread in halves, headline on the left
(its contours follow his face), text on the right. The background
is featureless, and even that has been blurred, leaving the read-
er nothing to see except, well, the thing he came to see.

- 7015 p
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Vertical bar

Unique to Spirit is a vertical bar that repeats throughout the magazine; it’s an arbitrary
device that is sometimes used to divide information, other times for decoration.

COLLEEN'S CORNER

COLLEEN'S CORNER

Southwest'’s Freedoms

D
L

St Tl rvest e firss s b e s 4

Welcome Aboard!

Colleen Barrett

Vertical bar is typically used to divide one kind of information from another. Above

right, it divides the editor’s narrative on the right from short, bullet-style trivia on the
left. Note the other contrasts used to separate information: text is white on the left,

black on the right, narrow on the left, wide on the right, small on the left, big on the

right, and the typefaces are different.

Vertical bar and kicker form
horizontal and vertical lines that
recur throughout the magazine
(left). To accomodate different
page contents, this bar moves
to the left or right (below).

- 80/15 b Big, bold, beautiful 0657
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Variations
The vertical bar is a flexible—and useful—layout tool. Text and photos flank it in various
configurations—some on one side, some on the other, some on both and so on.

i A

THE BEST  ACCORDING TO...
T

COLF ODYSSEY

THE BEST HIGH -TECH GIZMOS, GADGETS,

AND GEAR FOR A WEEKEND ON THE GREEN

The Future of
Golf 1s Now

T el o b o
Fusme ey Lt Wt bbb the e, gt i o ¢ by s

ey Py

Ku'aly -

A beach volleyball legend 1ells
where you can catch a set.

——————— Ly s o el Pt o . ey . W e g
.

freee—

“

(A) Full-page image crosses beneath the bar, which is used to anchor a tiny caption; headline and text
remain to the right. (B) Quarter-page image stops at the bar, while the story runs on the other side.
Note the headline is at the bottom, yet still reads as a headline, not a “tail” line! (C) Standard magazine
layout (illustration-head-text) required pushing the bar offstage to the extreme right, where it inter-
sects the kicker in the upper right but exists mainly to sustain the theme.

-d 9015 p Big, bold, beautiful 0657
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Big objects

of 15

“The Numbers” section consists of single-object cutout photos and numerals so big
that they become objects, an eye-arresting variation of the “big images” idea.

41% of
fake goods

is footwear.

Create a verbal object Supersize numerals
make it obvious that characters are graphics,
too!—a beautiful typeface (HTF Didot italic)
makes this appealing. The technique is con-
trived—it would be out of place in, say, U.S.
News & World Report—but it's perfectly bite
size for Spirit's diverse, on-the-fly audience.

THE B

NUMBERS

You generale

|n}||r|:|:a|:|'ll':|:-|1 A
overy day., "

billion dollars on
cosmidie procedures,

Make a series “The Numbers” section is a series
of single pages boldly presented: one big cutout, one
big number, smaller headline, small text and the
ubiquitous vertical bar. Everything is exaggerated.
The layouts are similar but never the same. Extreme
contrasts of texture—flat, smooth expanses; small,
detailed text—keep the visual interest high.

Textural contrasts—curving black sole, rectangular
gray text, white expanse behind.

10 of 15
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Table of contents is set cinema style, number first, centered on the page. Without space-
wasting dot leaders, numerals and text can be big, bold, and easy to jump right into.

Columns are aligned right and left.

Playtime in Baltimore 12

They call it Charm City, thanks to its proud history and revitalized downtown

Sound Smart About Income Taxes 84

Why do we pay taxes on April 17 this year? Wait, why do we pay taxes at all?

The Art of Timing 88

These slow-shutter photographs by Terence Ford will change your perspective on motion.

3:10 to Sonoma 9%

Alast-minute business trip to San Francisco forced this poor guy to spend the weekend

recovering in Sonoma.

The Web’s Second Act 106

On Second Line, you can make the money you didn't in real live. Steve Friedman learns how

not to do it.

Three Women in Orlando 118

Dorothy takes a mysterious business trip to Florida while Anna judges competing boyfriends.

Playtime in Baltimore
[[hey call it Charm City, thanks to its proud history and
evitalized downtown.

Sound Smart About Income Taxes
hy do we pay taxes on April 17 this year? Wait, why do
e pay taxes at all?

The Art of Timing

Chese slow-shutter photographs by Terence Ford will
“hange your perspective on motion.

B3:10 to Sonoma
A last-minute business trip to San Francisco forced this
poor guy to spend the weekend recovering in Sonoma.

The Web’s Second Act

On Second Line, you can make the money you didn’t in
eal live. Steve Friedman learns how not to do it.

) Three Women in Orlando

Porothy takes a mysterious business trip to Florida while
Anna judges competing boyfriends.

= Make the most of the space (Above, left) Old-style
= table of contents has headlines on the left and page
numbers on the right connected by dot leaders, which
= leaves acres of basically empty space in the valuable

*  center (left). Cinema style puts page numbers first,

“  eliminating the dots, which allows the setting to be big

and central. Here, big numbers in HTF Didot italic set
the typographic theme for the magazine.

Table of contents, page 1

< 11015
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Big—and unusual—“Front, Middle, Back” heads divide a long list into three skimmably
short ones; key is to retain plenty of white. Cutout photo is an organic counterpoint.

Numbers first means no dot
leaders are necessary.

B

[ S

Where in the magazine?

It's a cute solution to a minor prob-
lem. Because the articles in Spirit have
no common subject, they're simply
grouped by where they appear in the
issue. This is actually useful. Big heads
do a good job of getting attention;
unaligned text blocks convey the light,
informal feel of the magazine.

Table of contents, page 2

|1()nl

s Colleen's Comer |,
n Calleen's f‘umﬂ
on Espadiol
u In Memoriam
w Star of e Month

w From the Editor !

t Y
m Letbers A
21 Readers Tips. /
a4 Seapshaots I ( ( ( h
s Love Letter |

m The Knowledge 2 Playtime
w0 ComingUpln_. « Sound Smart About
o The Numbers 1 " hnllﬂ'y
s Best According To.. s Travel Fratun L s~
s Whe, What, When, e Cover Story <
Where, How, & Why - v Three W;mu-n
.

I )( l( I\

- R Dmmums ,
wa Ask Fly Girl  /
wa The List !
e Calendar 1
aw Fun \
1z Reader ‘irruu\
114 SWA Freedom '!I: ATy
233 SWA Spotlight
s3a Route Map
2o Flight Service
230 SWA Share the Spirlt
248 Blessings Counted |
'

)
[
v e e
Mg

CONTENTS

Ta Do List

10 AETION ITEHE
1M THIS 13518

Master pmmang
roger {rage 14]

Note reversed page number and caption.

Master jumping
rope (Page 76)

Whip up a big-
league shake
(Page 62)

Open your

3 spring style with
a sleek umbrella
(Page 64)

A list of to-dos (Above) This is clever!
A second contents list right of the verti-
cal bar tells the reader what useful tips
will be found in the articles. Big num-
bers serve as bullets.

Freeform layout (Left) Columns of
short lines have organic edges ideal for
freeform layouts. Here, a cutout of jazz
great Wynton Marsalis is jockeyed into
the open space. The layout varies issue
to issue depending on the photos.

< 12015 »
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Caption flags
Captions, callouts and other small bits of text seem minor, but they are the first—
and sometimes only—things read. Colorful flags put them in the spotlight.

Air Force wio :
g:‘fﬁzl&ﬁfm o 1] 1 Vertical bar separates text from
: R\":lll SI 1(\(‘|\I(\I' photo, but note the headline runs

t. The next T'n:\yH;mkg";l-lni;'.I‘.ﬂ'ltl.- ) right across.

Flag-style caption waves for attention; note
its contrasting background. Flags must attach
to the “pole” but can be placed atop almost
any image. The savvy editor knows the make-
it-or-break-it value of these bits of text, which
are always read before just about anything
else. The tiny caption above even has its own
headline! Below, the flag can be any height or
width. It can also flip sides.

Fun with bubbles Below, looking
like a voice balloon but acting like

a flag, a “Click This” caption has an
entirely different shape and color.
Centered type conforms to its shape.

Click This

v

Taller Wider Flipped

13 o/ 15
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Article resources

Typefaces

1 Bliss 2

2 HTF Didot

3 ITC Cheltenham Std.

Credits

Spirit magazine (www.spiritmag.com) is published
for Southwest Airlines by Pace Communications
(www.pacecommunications.com). Editorial director
Jay Heinrichs worked with DJ Stout of Pentagram
(www.pentagram.com) on the magazine’s original
design. Each issue is designed by Spirit design
director Kevin de Miranda, senior associate art
director Brody Price and assistant art director
Emily Buxkemper, all of whom also track down art
and assign photography and illustration. Lauren
Chesnutt is photo editor. The pages shown in this
article include the work of freelance photo editor
Kathy Marcus and designer Christine Xoinis.

-d 14 015 p Big, bold, beautiful 0657
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Subscribe to Before & After Before & After magazine
Before & After has been sharing its practical approach

to graphic design since 1990. Because our modern world
more capable, confident designer for pennies has made designers of us all (ready or not), Before &
After is dedicated to making graphic design understand-
able, useful and even fun for everyone.

Subscribe to Before & After, and become a

per article. To learn more, go to
http://www.bamagazine.com/Subscribe

John McWade Publisher and creative director
. . . Gaye McWade Associate publisher
E-mail this article De‘),(ter Mark Abellera Staff designer
To pass along a free copy of this article to
Before & After magazine
323 Lincoln Street, Roseville, CA 95678
Telephone 916-784-3880
Fax 916-784-3995

Join our e-list OTE ,
. . . E-mail mailbox@bamagazine.com
To be notified by e-mail of new articles as WWW http://www.bamagazine.com

others, click here.

they become available, go to
htto: b . i1 Copyright ©2007 Before & After magazine
{tp://www.bamagazine.com/emal ISSN 1049-0035. All rights reserved

You may pass along a free copy of this article to others
by clicking here. You may not alter this article, and you
may not charge for it. You may quote brief sections

for review; please credit Before & After magazine, and
let us know. To link Before & After magazine to your
Web site, use this URL: http://www.bamagazine.com.
For all other permissions, please contact us.
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Before & After is made to fit your binder

Before & After articles are intended for permanent reference. All are titled and numbered.

For the current table of contents, click here. To save time and paper, a paper-saver format of this article,
suitable for one- or two-sided printing, is provided on the following pages.

For presentation format For paper-saver format
Print: (Specify pages 1-15) Print: (Specify pages 17-24)

Lo
O g,

-V RN

Type
The halves of the page use the same two typefaces but in different sizes and line lengths.
e ledt hall, overskee, 15-pt typse creates a richly testure ucthon.

On the left ed Introductios

Print
Format: Landscape
Page Size: Fit to Page

Presentation format or
Paper-saver format

<@ Back | Paper-saver format P>
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GET HITCHED QUICK PICK A GRILL DRESS IN LUCITE
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Southwest Airlines’ in-flight
magazine shows how to design
short, engaging stories.

Cover Inside pages

0
0

of Fake goexds is footwear.

You're on a Southwest 737 eagerly approaching the Grand Canyon when a two-state cloud
layer obscures your view. Bummer. You reach for the in-flight magazine. What'’s here? Unlike
Sports Illustrated or Oprah’s O, an in-flight magazine has neither a regular audience nor a
common topic. Because of this, it must present its material in unique, attention-getting ways.
Designed in collaboration with Pentagram, Spirit’s short, easy-to-read articles illustrate how
to design for quick impact, beautifully. Let’s see what we can learn.

0657 Big, bold, beautiful Before&Af er | www.bamagazine.com Big, bold, beautiful 0657
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The basics

To create its easy-to-read look, Spirit uses three techniques—big headlines, big images
and a vertical bar that’s repeated from page to page.

Big headlines

Skip A

one

Big images Vertical bar

To snag the busy traveler, stories in Spirit magazine are deliberately short, usually only a
page or two. Most have only one image. Headlines are short and oversize. Each expresses one
idea, ideal for quick comprehension (a good idea anytime, by the way). Images are big and—this
is important—simple, which makes them easy to understand. Photos are favored over illustra-
tions, which tend to be complex and less direct. A third device is a vertical bar (above, right) that

appears in various colors throughout the magazine.

Portraits set the theme
Every cover is a close-up portrait—a powerful, universal theme. (The human face is
the strongest of all images.) The format is bold, nearly square, uncluttered.

_
Blue sky establishes the
magazine’s venue and is a per-
manent element on every cover.
Note that the clouds change.

_
Black horizontal bar does
double duty. It's a base that blends
nicely with the title, and it's a buf-
fer that divides the blue sky above
from the portrait image below.

Powerful focal point

0657 Big, bold, beautiful
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oOne big close-up What do people have in common? It's
their people-ness! Without a common denominator like
sports or quilting to anchor the magazine, people stories are
a great way to bring readers together. Even better, people
pictures connect instantly. (Left) While typical covers are
peppered with headlines, here, a few lines of type set quietly
in the bottom-right corner allow the reader to focus entirely
on the face. Note that the color is eyedroppered
from the image and connects portrait to nameplate.

Big, bold, beautiful 0657



Beautiful typography
Big headlines require a beautiful typeface that’s fairly light on the page. HTF Didot is
a glamorous choice, full of expressive lines and stylistic quirks. Here’s what’s cool:

Extremely high contrast between thicks and thins.
Superthin lines give HTF Didot its lightness and glamour.

Classy sheared terminals and . . .
Horizontal stress The heavy parts of the
strokes are horizontal, not angled. ... aswashy dollop of a flag
have stylish, unexpected flair.

/

- o= Hairline strokes
Note the tiny end loop.
Hairline serifs and strokes are elegant at large

sizes but disappear when small. To compensate,
HTF Didot comes in six master sizes, which get pro-
gressively heavier as the

size gets smaller. Compare

[} ()
(right) the master designed ”—. — .H—.;H
for use at text sizes.

Teardrop terminal

Supporting typefaces
Two typefaces handle the work of body copy, captions and other small text. Key to a
workhorse typeface is to choose medium, not extreme, weights and proportions.

0 WHOWHATWHEN

WHAT - . . ’

() Kicker | Bliss 2 is as sharp-edged as HTF Didot
but of medium proportions and easy to read quick-
ly. Kickers are set in ALL CAPS, w-i-d-e-l-y spaced.

H_Hv: _ O _ - _ :r ( Caption | Bliss 2 is very clear at small sizes
in upper- and lowercase, so is used for all small
Q titles, labels and captions both short and long.
We'll be honest: The idea of bathing in the «coils wrapped around the basket transfer the
wilderness—amid all the rocks, thorns, and heat back to the poly-fiber bowl through a pair
i ble slimy unk gives us the of pipes. The Dutchtub fits up to four people > W
chills. If you're anything like us, you'll want to comfortably and comes in a range of colors as mc—umw.lm om md.
reserve space at your favorite campsite forthe  vibrant as spring wildflowers. And as if watch- ‘Ilbe h Thei § o
Dutchtub, a portable bowl that enables you ing the sunset from the soothing comfort of We'll be honest. The idea of bathing in the
to “soak in” the great cutdoors in luxury. The asteaming bath weren't decadent enough, wilderness—amid all the rocks, thorns, and
@ 165-pound tub fastens asily to the roof of an designer Floris Schoonderbeek took the design innumerable slimy unknowns—gives us the
SUV ar astep farther. The tub also includes space for
e L than 100 degrees in two hours. Simply pump awok and a bottle holder (with room forice),
m_nmw.—,. MM?H. > in the water using a garden hose—orbuckets,  letting vou keep chilled Dom Perignon within a Deckhead and body copy | ITC Cheltenham

o

if you're old-fashioned—then
fire: in the: basket on the side of

0657 Big, bold, beautiful

wet-arm’s reach. We'll drink to that.
S 0NN, clutefriebcom
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comprises most of the magazine. An early 20th-
century workhorse, it's readable in bumpy skies
and low light, and is as quirky as HTF Didot but in
different ways. Its elegance quotient is zero.

Big, bold, beautiful 0657



Big images
Oversize photos—typically one per spread—immerse the reader in a visual
“surroundscape.” Key is simplicity: one focal point, no distracting backgrounds.

Good

Things

: |
single-object images are stronger To focus the reader on the ALOB@ _“O
subject, focus on the subject! Here, you're practically bumping
into Mr. Waits, whose flinty-eyed stare tells you that you're a little L
too close. That's engagement—pretty good for only a photo! In
contrast, the group shot, above left, divides the reader’s attention
nine ways, which works only if the group itself is the point! When
evaluating photos, always think, “If I could show only one thing,
what would it be?” Then do it.

Center stage This layout illustrates the power of the center.
Angled portrait divides the spread in halves, headline on the left
(its contours follow his face), text on the right. The background
is featureless, and even that has been blurred, leaving the read-
er nothing to see except, well, the thing he came to see.

Vertical bar

Unique to Spirit is a vertical bar that repeats throughout the magazine; it’s an arbitrary
device that is sometimes used to divide information, other times for decoration.

counins [l conmin

cormin

Vertical bar and kicker form
horizontal and vertical lines that
recur throughout the magazine
(left). To accomodate different
page contents, this bar moves
to the left or right (below).

Vertical bar is typically used to divide one kind of information from another. Above

right, it divides the editor’s narrative on the right from short, bullet-style trivia on the
left. Note the other contrasts used to separate information: text is white on the left,

black on the right, narrow on the left, wide on the right, small on the left, big on the

right, and the typefaces are different.

0657 Big, bold, beautiful Before&Af er | www.bamagazine.com Big, bold, beautiful 0657
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Variations
The vertical bar is a flexible—and useful—layout tool. Text and photos flank it in various
configurations—some on one side, some on the other, some on both and so on.

ACCORDINE TO EOLT GOVEEIT

AND CEA

Future of

e e =

Karch -
___A:.m_u_w &

vy all egend tells

s can calch 4 sel

(A) Full-page image crosses beneath the bar, which is used to anchor a tiny caption; headline and text
remain to the right. (B) Quarter-page image stops at the bar, while the story runs on the other side.
Note the headline is at the bottom, yet still reads as a headline, not a “tail” line! (C) Standard magazine
layout (illustration-head-text) required pushing the bar offstage to the extreme right, where it inter-
sects the kicker in the upper right but exists mainly to sustain the theme.

Big objects
“The Numbers” section consists of single-object cutout photos and numerals so big
that they become objects, an eye-arresting variation of the “big images” idea.

After
Before

THE MUMBERS

o1 grnerale

75

I rash
v

v

fake goods

is footwear.

Create a verbal object Supersize numerals
make it obvious that characters are graphics,
too!—a beautiful typeface (HTF Didot italic)
makes this appealing. The technique is con-
trived—it would be out of place in, say, U.S.
News & World Report—but it's perfectly bite
size for Spirit's diverse, on-the-fly audience.

Make a series “"The Numbers” section is a series
of single pages boldly presented: one big cutout, one
big number, smaller headline, small text and the
ubiquitous vertical bar. Everything is exaggerated.
The layouts are similar but never the same. Extreme
contrasts of texture—flat, smooth expanses; small,
detailed text—keep the visual interest high.

Textural contrasts—curving black sole, rectangular
gray text, white expanse behind.
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0657 Big, bold, beautiful

Big contents, page 1

Table of contents is set cinema style, number first, centered on the page. Without space-
wasting dot leaders, numerals and text can be big, bold, and easy to jump right into.

Columns are aligned right and left.

ke the money you didn't in real live. Steve Friedman learns how

Make the most of the space (Above, left) Old-style

table of contents has headlines on the left and page
M numbers on the right connected by dot leaders, which

leaves acres of basically empty space in the valuable
center (left). Cinema style puts page numbers first,
eliminating the dots, which allows the setting to be big
and central. Here, big numbers in HTF Didot italic set

82
84
Amvhm
94
106

11§

Terence Ford will

s trip to Florida while

Table of contents, page 1

the typographic theme for the magazine.

Big contents, page 2

Big—and unusual—“Front, Middle, Back” heads divide a long list into three skimmably
short ones; key is to retain plenty of white. Cutout photo is an organic counterpoint.

Numbers first means no dot
leaders are necessary.

Fdﬁ

Where in the magazine?

It's a cute solution to a minor prob-
lem. Because the articles in Spirit have
no common subject, they're simply
grouped by where they appear in the
issue. This is actually useful. Big heads
do a good job of getting attention;
unaligned text blocks convey the light,
informal feel of the magazine.

Table of contents, page 2

| CONTENTS

To Do List

W am T
T 1

Mt g
e

i s
e
-
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Note reversed page number and caption.

Master jumping
rope (Page 76)

Whip up a big-
league shake
(Page 62)

Open your
spring style with
a sleek umbrella
(Page 64)

A list of to-dos (Above) This is clever!
A second contents list right of the verti-
cal bar tells the reader what useful tips
will be found in the articles. Big num-
bers serve as bullets.

Freeform layout (Left) Columns of
short lines have organic edges ideal for
freeform layouts. Here, a cutout of jazz
great Wynton Marsalis is jockeyed into
the open space. The layout varies issue
to issue depending on the photos.
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Caption flags

Captions, callouts and other small bits of text seem minor, but they are the first—
and sometimes only—things read. Colorful flags put them in the spotlight.

Air Force
Sheckler soars
at the Dew Tour.

Flag-style caption waves for attention; note
its contrasting background. Flags must attach
to the “pole” but can be placed atop almost
any image. The savvy editor knows the make-
it-or-break-it value of these bits of text, which
are always read before just about anything
else. The tiny caption above even has its own
headline! Below, the flag can be any height or
width. It can also flip sides.

=-> -

<8

Taller Wider Flipped

Article resources

Vertical bar separates text from
photo, but note the headline runs
right across.

Fun with bubbles Below, looking
like a voice balloon but acting like

a flag, a “Click This” caption has an
entirely different shape and color.
Centered type conforms to its shape.

Click This

Typefaces

1 Bliss 2

2 HTF Didot

3 ITC Cheltenham Std.

Credits

Spirit magazine (www.spiritmag.com) is published
for Southwest Airlines by Pace Communications
(www.pacecommunications.com). Editorial director
Jay Heinrichs worked with DJ Stout of Pentagram
(www.pentagram.com) on the magazine's original
design. Each issue is designed by Spirit design
director Kevin de Miranda, senior associate art
director Brody Price and assistant art director
Emily Buxkemper, all of whom also track down art
and assign photography and illustration. Lauren
Chesnutt is photo editor. The pages shown in this
article include the work of freelance photo editor
Kathy Marcus and designer Christine Xoinis.
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Subscribe to Before & After

Subscribe to Before & After, and become a
more capable, confident designer for pennies
per article. To learn more, go to
http://www.bamagazine.com/Subscribe

E-mail this article
To pass along a free copy of this article to
others, click here.

Join our e-list

To be notified by e-mail of new articles as
they become available, go to
http://www.bamagazine.com/email

Before & After magazine

Before & After has been sharing its practical approach
to graphic design since 1990. Because our modern world
has made designers of us all (ready or not), Before &
After is dedicated to making graphic design understand-
able, useful and even fun for everyone.

John McWade Publisher and creative director
Gaye McWade Associate publisher
Dexter Mark Abellera Staff designer

Before & After magazine

323 Lincoln Street, Roseville, CA 95678
Telephone 916-784-3880

Fax 916-784-3995

E-mail mailbox@bamagazine.com
www http://www.bamagazine.com

Copyright ©2007 Before & After magazine
ISSN 1049-0035. All rights reserved

You may pass along a free copy of this article to others
by clicking here. You may not alter this article, and you
may not charge for it. You may quote brief sections

for review; please credit Before & After magazine, and
let us know. To link Before & After magazine to your
Web site, use this URL: http://www.bamagazine.com.
For all other permissions, please contact us.
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