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Handwriting on the board 
makes a powerful, simple 
statement.

Design a 
chalkboard  
Web banner
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Next Play Consulting Group was 
created to supplement the public 
school system by teaching practical 
life skills. With public schools often 

focused on helping students pass standardized 
tests, Next Play’s workshops teach how to apply 
academic lessons to the outside world— real-life 
challenges like getting a job and budgeting that 
first paycheck. It’s a great idea.

So how do you convey that on a Web site?  
How about by writing it on a big, bold, chalk-
board! Faster than you can add 2+2, the viewer 
sees that Next Play is an educational site, what 
it’s about and who’s involved. And the board 
makes an  excellent focal point. 

Let’s see what else we can learn.

Design a chalkboard Web banner
Handwriting on the board makes a powerful, simple statement

Bold, familiar—and she even matches the logo  
Even if you were napping in class, when something went up on 
the board, you paid attention. That’s a focal point that everyone 
understands, and it works on a Web site, too!

today’s youth, tomorrow’s leader

http://www.bamagazine.com
http://www.bamagazine.com
http://www.bamag.com/email/mOA6lA/
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Start at the top
Key to the site is a full-width chalkboard that the viewer will read before anything 
else. Handwritten text pulls the viewer into the story and on down the page.

Chalkboard banner has unusu-
ally strong associations because 
everyone’s spent endless hours 

looking at one. Its visual properties 
only make it stronger—it’s big, bold 

(black against white), and it’s on 
top. In this space, Next Play tells its 
story literally and graphically. A stu-
dent at the chalkboard conveys the 

classroom setting. The who they 
are and what they do that would 

other wise be buried in the text are 
now at the top of the page where 

they’ll do the most good.

http://www.bamagazine.com
http://www.bamagazine.com
http://www.bamag.com/email/mOA6lA/
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Next Play Consulting is committed to the development of 
children and their “life application” education

Next Play will change the way children are educated about life.  
Today’s youth really are tomorrow’s leaders.

Continue the theme . . .
The chalkboard anchors every page, each with a different student and message. 
Together, they convey a strong sense of personality and community.

Same handwritten typeface  
but set larger to fit the space

Quote Image Student “leaning”  
adds dimension.

Nothing draws attention like a face. Smiling students convey 
welcome, cordiality, interest. Be sure to represent your diversity.

Same size. Note, top of heads 
stick out to create depth.

Next Play will change the way children are educated about life.  
Today’s youth really are tomorrow’s leaders.

“All our dreams can come true, if we have the  
 courage to pursue them .” — Walt Disney

Next Play will change the way children are educated about life.  
Today’s youth really are tomorrow’s leaders.

“The whole purpose of education is to turn 
  mirrors into windows.” — Sydney J. Harris

Next Play will change the way children are educated about life.  
Today’s youth really are tomorrow’s leaders.

“Education is learning what you didn’t even 
  know you didn’t know.” — Daniel J. Boorstin

http://www.bamagazine.com
http://www.bamagazine.com
http://www.bamag.com/email/mOA6lA/


® 5 of 12

Design a chalkboard Web banner   06785 of 12   

(1) Select an image, and in Photoshop mask out or otherwise delete the 
 chalkboard. You can remain in Photoshop for the following steps or move your 
cutout image into InDesign.

(2) Reflect the image if necessary and place it on the right. Draw a “chalk-
board” rectangle the width of your page, and fill it very dark gray (about 98%). 
At the bottom draw a thin navigation bar, and fill it solid black.

(3) Add realism The only attractive chalkboard is a clean chalkboard, but for 
some realism, you can mess up the surface slightly. We used Mister  Retro’s 
(www.misterretro.com) Machine Wash abrasive filter, but an easy alternative is 
to paste in a second photo (above) that has a tiny amount of dust.

(4) Add the words in a handwritten typeface to 
finish the look. Typeset the secondary message, and 
color it low-key gray. Add green to highlight the com-
pany name and balance the design (right).

Next Play Consulting is committed to the development of 
children and their “life application” education

Next Play will change the way children are educated about life.  
Today’s youth really are tomorrow’s leaders.

Make the banner

Chalkboard texture

Text area

Navigation area

http://www.bamagazine.com
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Design the body of the page
Blog-style three-column page is an efficient organizer; the main story is told in the 
wide left column, and supporting content is in the right two.

Structure (Right) The site is 
divided into six sections from big 
to small, pretty much in order of 
importance. Navigation bar (note 
its file-tab appearance, above) 
and footer hold permanent links 
and contact info. 

Continuity  
(Next page) With a strong header 
and simple structure anchor-
ing the site, it’s time to add the 
details. These we’ll borrow from 
the logo. Because the logo has 
more permanent status than the 
pages, we’ll transfer its typefaces, 
colors and other elements to the 
rest of the site.

Logo

Header

Main content Secondary 
content

Secondary 
content

Footer

Navigation today’s youth, tomorrow’s leader

http://www.bamagazine.com
http://www.bamagazine.com
http://www.bamag.com/email/mOA6lA/
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Examine the logo
The characteristics of the logo will govern the details of the site. First step is to take 
a visual inventory. Pay attention to typeface, color, line and shape.

today’s youth, tomorrow’s leader
Typeface Futura Extra Bold is an American classic; clear, very 
bold and simple—strokes are straight, and curves are almost 
perfect circles. For logos and short titles, set it very tightly—the 
bigger the tighter; letters should overlap or nearly.

Color Yellow-green conveys vibrancy, 
loudness, warmth and youth, all of 
which describe the target audience. 
That’s good stuff. But too much of it 
(top, left) is not a smart choice, because 
Next Play and Consulting Group now 
run together. Instead, set the descrip-
tive line in a darker color.

Angles are active. When combining two letters, ideally you want both to 
share a similar edge (top, left). But because letters X and T have different 
edges, an angled gap is used to combine the two.

today’s youth, tomorrow’s leaderShapes change with distance (Above, left) Far away, 
Futura Extra Bold caps form simple rectangles that stack 
neatly. Up close reveals an energetic interplay of negative 
shapes (above, right), and those circles are easy to see. 

today’s youth, tomorrow’s leader today’s youth, tomorrow’s leader

NEXTPLAY 
CONSULTING GROUP

NP XT

today’s youth, tomorrow’s leader

http://new.myfonts.com/fonts/adobe/futura/extra-bold/
http://www.bamagazine.com
http://www.bamagazine.com
http://www.bamag.com/email/mOA6lA/
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VIDEO TESTIMON

Angles  
Angles are used for back-

ground lines, navigation bar
and footer. Gradient back-

ground has fabric-like texture 
that adds depth and radiance 

to the white page. Light  
opacity softens the look.

Typeface 
Navigation titles and sub-

heads are set in Futura Extra 
Bold and colored green.

Color 
Navigational links, headlines, 
subheads and gradient back-
ground all use the logo’s green, 
or tints of it. Note the links 
are standard blue underlines, 
which yields three benefits: 
They’re instantly familiar, they 
stand apart from the subheads, 
and they cool the page.

Circles and rectangles  
Nearly-perfect-circle shapes 
of Futura Extra Bold are 
mimicked in rounded corners, 
which also add a schoolroom 
softness. Below, rectangular 
construction ties to the logo.

PROGRAMS TESTIMONIALS

CONTACT

Apply logo elements to the page . . . 

Kathy Trembino 
5th Grade Teacher 
Elementary School

REFERENCE LETTERS

ABOUT US

http://www.bamagazine.com
http://www.bamagazine.com
http://www.bamag.com/email/mOA6lA/
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ABOUT US PROGRAMS TESTIMONIALS RESOURCES

. . . and don’t forget the footer
The humble footer contains key contact information and can serve as a visual base. 
Treat it like every other design element.

Repeat the navigation bar  
Same height, same color, same angled lines sustain the look. 

Fill to define a “permanent” tab  
Two-tone green mimicks the light-dark  radiance of the site.

Add the words  
CONTACT is set in Futura Extra Bold. Jenny Jones in green catches your eye due 
to its color relationship with the green tab. The remaining type is white.

1

2

3

Will it fall off? High contrast 
between dark banner and light 
content area results in a mild 
disconnect. Content area has 
no solid base to “sit on.”

Ground it Dark footer 
becomes a base, holding the 
page together. Visual similari-
ties tie banner to footer.

JENNY JONES CONSULTANT, AUTHOR, SPEAKER | jenny@nCONTACT

http://www.bamagazine.com
http://www.bamagazine.com
http://www.bamag.com/email/mOA6lA/


®

Design a chalkboard Web banner   067810 of 12   

10 of 12

Texture and flasp net exating end mist of it snooling. Spaff forl isn’t cubular but it’s 

quastic, leam restart that can’t prebast. It’s tope, this fluant chasible. Silk, shast, lape 

and behast the thin chack. “It has larch to say fan.” Why? Elesara and order is fay 

then of alm. A card whint not oogum or bont. Pretty simple, glead and tarm. Texture 

and flasp net exating end mist of it snooling. Spaff forl isn’t cubular but quastic, leam 

restart that can’t prebast. It’s tope, this fluant chasible.

Silk, shast, lape and behast the thin chack. “It has larch to say fan.” Why? Elesara 

too and order is fay of alm. A card whint not oogum or bont. Pretty simple, glead 

and tarm. Texture and flasp net exating end mist of it snooling. Texture and flasp net 

exating end mist of it snooling. Spaff forl isn’t cubular but quastic, leam restart that 

can’t prebast. It’s tope, this fluant chasible the thin chack. Learn more.

This e-mail was sent to michael2504@hotmail.com, by jenny@nextplayconsulting.com

Update Email Address | Unsubscribe from future e-mails | Privacy Policy.

Getting that first job 
and keeping it.
This month’s program is designed to teach 

teens how to interview and introduces them 

to workplace etiquette in the 21st century.

today’s youth, tomorrow’s leader

Add an e-newsletter
Does an e-newsletter accompany your Web site? Match the look!

Same look, just smaller Same typeface, 
same colors, same chalkboard, same layout, 
just smaller, probably 540 to 600 pixels maxi-
mum width. And skip the bold footer.

today’s youth, tomorrow’s leader

today’s youth, tomorrow’s leader

http://www.bamagazine.com
http://www.bamagazine.com
http://www.bamag.com/email/mOA6lA/
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Typefaces

1 Felt Tip Roman

2 ITC Bookman Light

3 Futura Extra Bold

Images

Images: iStockphoto

4 (6857727)

5 (1551201)

6 (6168770)

7 (7290470)

8 (3944500)

9 (5950186)

10 (5143219)

11 (5854264)

12 (6880981)

Article resources  

Colors

C0 M0 Y0 K100

C0 M0 Y0 K98

C0 M0 Y0 K50

C29 M0 Y100 K0

13

14

15

16

13

14

15

16

4 5 76

1

2

3

8

10 11 12

9

http://new.myfonts.com/fonts/marksimonson/felt-tip-roman/
http://new.myfonts.com/fonts/itc/bookman/light/
http://new.myfonts.com/fonts/adobe/futura/extra-bold/
http://www.istockphoto.com/file_closeup.php?id=6857727
http://www.istockphoto.com/file_closeup.php?id=1551201
http://www.istockphoto.com/file_closeup.php?id=6168770
http://www.istockphoto.com/file_closeup.php?id=7290470
http://www.istockphoto.com/file_closeup.php?id=3944500
http://www.istockphoto.com/file_closeup.php?id=5950186
http://www.istockphoto.com/file_closeup.php?id=5143219
http://www.istockphoto.com/file_closeup.php?id=5854264
http://www.istockphoto.com/file_closeup.php?id=6880981
http://www.bamagazine.com
http://www.bamagazine.com
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Before & After magazine  
Before & After has been sharing its practical approach 
to graphic design since 1990. Because our modern world 
has made designers of us all (ready or not), Before & 
After is dedicated to making graphic design understand-
able, useful and even fun for everyone.  

John McWade Publisher and creative director
Gaye McWade Associate publisher
Dexter Mark Abellera Staff designer
 
Before & After magazine
323 Lincoln Street, Roseville, CA 95678 
Telephone 916-784-3880 
Fax 916-784-3995
E-mail mailbox@bamagazine.com  
www http://www.bamagazine.com

Copyright ©2009 Before & After magazine 
ISSN 1049-0035. All rights reserved 

You may pass along a free copy of this article to others 
by clicking here. You may not alter this article, and you 
may not charge for it. You may quote brief sections  
for review; please credit Before & After magazine, and  
let us know. To link Before & After magazine to your 
Web site, use this URL: http://www.bamagazine.com. 
For all other permissions, please contact us.

Subscribe to Before & After

Subscribe to Before & After, and become a 

more capable, confident designer for pennies 

per article. To learn more, go to  

http://www.bamagazine.com/Subscribe

E-mail this article

To pass along a free copy of this article to 

others, click here.

Join our e-list

To be notified by e-mail of new articles as  

they become available, go to  

http://www.bamagazine.com/email

http://www.bamag.com/email/b9Udo0
http://www.bamagazine.com/email/b9Udo0
http://www.bamagazine.com/Articles.asp?ID=106
http://www.bamagazine.com
http://www.bamagazine.com
http://www.bamag.com/email/mOA6lA/
http://www.bamagazine.com/Articles.asp?ID=144
http://www.bamag.com/email/mOA6lA/
http://www.bamagazine.com/
mailto:mailbox@bamagzine.com
mailto:marcom@bamagzine.com
http://www.bamagazine.com/
mailto:marcom@bamagazine.com
http://www.bamag.com/email/mOA6lA/
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For paper-saver format  
Print: (Specify pages 14–19)

For presentation format  
Print: (Specify pages 1–12)

Print 
Format: Landscape  

Page Size: Fit to Page

Save
Presentation format or  

Paper-saver format

Before & After is made to fit your binder

Before & After articles are intended for permanent reference. All are titled and numbered.  

For the current table of contents, click here. To save time and paper, a paper-saver format of this article, 

suitable for one- or two-sided printing, is provided on the following pages.

http://www.bamagazine.com/Articles.asp?ID=149
http://www.bamagazine.com
http://www.bamagazine.com
http://www.bamag.com/email/mOA6lA/
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today’s youth, tomorrow’s leader
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X
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(1) S
e

le
ct a

n
 im

a
g

e, and in P
hotoshop m

ask out or otherw
ise delete the 

 chalkboard. You can rem
ain in P

hotoshop for the follow
ing steps or m

ove your 
cutout im

age into InD
esign.

(2) R
e

fl e
ct th

e
 im

a
g

e
 if necessary and place it on the right. D

raw
 a “chalk-

board” rectangle the w
idth of your page, and fi ll it very dark gray (about 98%

). 
A

t the bottom
 draw

 a thin navigation bar, and fi ll it solid black.

(3) A
d

d
 re

a
lism

 The only attractive chalkboard is a clean chalkboard, but for 
som

e realism
, you can m

ess up the surface slightly. W
e used M

ister  R
etro’s 

(w
w

w
.m

isterretro.com
) M

achine W
ash abrasive fi lter, but an easy alternative is 

to paste in a second photo (above) that has a tiny am
ount of dust.

(4) A
d

d
 th

e
 w

o
rd

s in a handw
ritten typeface to 

fi nish the look. Typeset the secondary m
essage, and 

color it low
-key gray. A

dd green to highlight the com
-

pany nam
e and balance the design (right).

N
e

xt Pla
y C

onsu
lting is c

om
m

itte
d

 to th
e

 d
e

ve
lopm

e
nt of 

c
h

ild
re

n a
nd

 th
e

ir “life
 a

pplic
a

tion” e
d

u
c
a

tion

N
ext P

lay w
ill ch

an
ge th

e w
ay ch

ild
ren

 are ed
u

cated
 ab

ou
t life. 

T
od

ay’s you
th

 really are tom
orrow

’s lead
ers.

M
ak

e
 th

e
 b

an
n

e
r

C
halkboard texture

Text area

N
avigation area
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D
e

sig
n

 th
e

 b
o

d
y o

f th
e

 p
ag

e
B

lo
g-style th

ree-co
lu

m
n

 p
age is an

 effi cien
t o

rgan
izer; th

e m
ain

 sto
ry is to

ld
 in

 th
e 

w
id

e left co
lu

m
n

, an
d

 su
p

p
o

rtin
g co

n
ten

t is in
 th

e righ
t tw

o.

S
tru

ctu
re

 (R
ight) The site is 

divided into six sections from
 big 

to sm
all, pretty m

uch in order of 
im

portance. N
avigation bar (note 

its fi le-tab appearance, above) 
and footer hold perm

anent links 
and contact info. 

C
o

n
tin

u
ity 

(N
ext page) W

ith a strong header 
and sim

ple structure anchor-
ing the site, it’s tim

e to add the 
details. These w

e’ll borrow
 from

 
the logo. B

ecause the logo has 
m

ore perm
anent status than the 

pages, w
e’ll transfer its typefaces, 

colors and other elem
ents to the 

rest of the site.

C
o

n
tin

u
ity 

(N
ext page) A

 strong header and 
sim

ple structure anchor the site, 
but its beauty is in its details. H

ow
 

to choose those? W
e’ll borrow

 
them

 from
 the logo. B

ecause the 
logo has perm

anent status, w
e’ll 

transfer its typefaces, colors and 
other elem

ents to the rest of the 
site.

Logo

H
eader

M
ain content

Secondary
content

Secondary
content

Footer

N
avigation

today’s youth, tomorrow’s leader
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E
x

am
in

e
 th

e
 lo

g
o

T
h

e ch
aracteristics o

f th
e lo

go
 w

ill govern
 th

e d
etails o

f th
e site. F

irst step
 is to

 take 
a visu

al in
ven

to
ry. Pay atten

tio
n

 to
 typ

eface, co
lo

r, lin
e an

d
 sh

ap
e.

today’s youth, tomorrow’s leader
Typ

e
fa

ce
 Futura Extra B

old is an A
m

erican classic; clear, very 
bold and sim

ple—
strokes are straight, and curves are alm

ost 
perfect circles. For logos and short titles, set it very tightly—

the 
bigger the tighter; letters should overlap or nearly.

C
o

lo
r Yellow

-green conveys vibrancy, 
loudness, w

arm
th and youth, all of 

w
hich describe the target audience. 

That’s good stuff. B
ut too m

uch of it 
(top, left) is not a sm

art choice, because 
N

ext P
lay and C

onsulting G
roup now

 
run together. Instead, set the descrip-
tive line in a darker color.

A
n

g
le

s a
re

 a
ctive. W

hen com
bining tw

o letters, ideally you w
ant both to 

share a sim
ilar edge (top, left). B

ut because letters X
 and T have different 

edges, an angled gap is used to com
bine the tw

o.

today’s youth, tomorrow’s leader
S

h
a

p
e

s ch
a

n
g

e
 w

ith
 d

ista
n

ce
 (A

bove, left) Far aw
ay, 

Futura Extra B
old caps form

 sim
ple rectangles that stack 

neatly. U
p close reveals an energetic interplay of negative 

shapes (above, right), and those circles are easy to see. 

today’s youth, tomorrow’s leader
today’s youth, tomorrow’s leader

N
E
X

TP
LA

Y
C
O

N
S
U
LTIN

G
 G

R
O

U
P

N
P

X
Ttoday’s youth, tomorrow’s leader
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V
ID

E
O

 T
E
S
T
IM

O
N

A
n

g
le

s 
A

ngles are used for back-
ground lines, navigation bar

and footer. G
radient back-

ground has fabric-like texture 
that adds depth and radiance 

to the w
hite page. Light 

opacity softens the look.

Typ
e

fa
ce

 
N

avigation titles and sub-
heads are set in Futura Extra 

B
old and colored green.

C
o

lo
r 

N
avigational links, headlines, 

subheads and gradient back-
ground all use the logo’s green, 
or tints of it. N

ote the links 
are standard blue underlines, 
w

hich yields three benefi ts: 
They’re instantly fam

iliar, they 
stand apart from

 the subheads, 
and they cool the page.

C
ircle

s a
n

d
 re

cta
n

g
le

s 
N

early-perfect-circle shapes 
of Futura Extra B

old are 
m

im
icked in rounded corners, 

w
hich also add a schoolroom

 
softness. B

elow
, rectangular 

construction ties to the logo.

P
R
O

G
R
A

M
S

T
E
S
T
IM

O
N

IA
L
S

C
O

N
TA

C
T

A
p

p
ly lo

g
o

 e
le

m
e

n
ts to

 th
e

 p
ag

e
 . . . 

K
a
th

y Tre
m

b
in

o
5
th

 G
ra

d
e
 T

e
a
ch

e
r

E
le

m
e
n
ta

ry S
ch

o
o
l

R
E
F
E
R
E
N

C
E
 L

E
T
T
E
R
S

C
O

N
TA

C
T

A
B
O

U
T
 U

S

®
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i
X

U

V
ID

E
O

 T
E
S
T
IM

O
N

A
n

g
le

s 
A

ngles are used for back-
ground lines, navigation bar

and footer. G
radient back-

ground has fabric-like texture 
that adds depth and radiance 

to the w
hite page. Light 

opacity softens the look.

Typ
e

fa
ce

 
N

avigation titles and sub-
heads are set in Futura Extra 

B
old and colored green.

C
o

lo
r 

N
avigational links, headlines, 

subheads and gradient back-
ground all use the logo’s green, 
or tints of it. N

ote the links 
are standard blue underlines, 
w

hich yields three benefi ts: 
They’re instantly fam

iliar, they 
stand apart from

 the subheads, 
and they cool the page.

C
ircle

s a
n

d
 re

cta
n

g
le

s 
N

early-perfect-circle shapes 
of Futura Extra B

old are 
m

im
icked in rounded corners, 

w
hich also add a schoolroom

 
softness. B

elow
, rectangular 

construction ties to the logo.

P
R
O

G
R
A

M
S

T
E
S
T
IM

O
N

IA
L
S

C
O

N
TA

C
T

A
p

p
ly lo

g
o

 e
le

m
e

n
ts to

 th
e

 p
ag

e
 . . . 

K
a
th

y Tre
m

b
in

o
5
th

 G
ra

d
e
 T

e
a
ch

e
r

E
le

m
e
n
ta

ry S
ch

o
o
l

R
E
F
E
R
E
N

C
E
 L

E
T
T
E
R
S

C
O

N
TA

C
T

A
B
O

U
T
 U

S
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i
X

U

A
B
O

U
T
 U

S
P
R
O

G
R
A

M
S

T
E
S
T
IM

O
N

IA
L
S

R
E
S
O

U
R
C
E
S

. . . an
d

 d
o

n
’t fo

rg
e

t th
e

 fo
o

te
r

T
h

e h
u

m
b

le fo
o

ter co
n

tain
s key co

n
tact in

fo
rm

atio
n

 an
d

 can
 serve as a visu

al b
ase. 

Treat it like every o
th

er d
esign

 elem
en

t.

R
e

p
e

a
t th

e
 n

a
vig

a
tio

n
 b

a
r 

Sam
e height, sam

e color, sam
e angled lines sustain the look. 

F
ill to

 d
e

fi n
e

 a
 “p

e
rm

a
n

e
n

t” ta
b

 
Tw

o-tone green m
im

icks the light-dark  radiance of the site.

A
d

d
 th

e
 w

o
rd

s 
C

O
N

TA
C

T is set in Futura Extra B
old. Jenny Jones in green catches your eye due 

to its color relationship w
ith the green tab. The rem

aining type is w
hite.

123

W
ill it fa

ll o
ff? H

igh contrast 
betw

een dark banner and light 
content area results in a m

ild 
disconnect. C

ontent area has 
no solid base to “sit on.”

G
ro

u
n

d
 it D

ark footer 
becom

es a base, holding the 
page together. V

isual sim
ilari-

ties tie banner to footer.
JE

N
N

Y
 JO

N
E
S
 C

O
N

S
U

LTA
N

T, A
U

T
H

O
R

, S
P
E
A
K
E
R

 | je
n
n
y@

n
C
O

N
TA

C
T

®
B

A
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e.co
m

B
efo

re&
A

fter 

D
e

sig
n

 a
 ch

a
lk

b
o

a
rd

 W
e

b
 b

a
n

n
e

r   
0678

1
0

 of 12   

i
X

U
1

0
 of 12

D
esign

 a ch
alkb

o
ard

 W
eb

 b
an

n
er

T
extu

re an
d

 fl
asp

 n
et exatin

g en
d

 m
ist of it sn

oolin
g. Sp

aff forl isn
’t cu

bu
lar bu

t it’s 

qu
astic, leam

 restart th
at can

’t p
rebast. It’s top

e, th
is fl

u
an

t ch
asible. Silk, sh

ast, lap
e 

an
d

 beh
ast th

e th
in

 ch
ack. “It h

as larch
 to say fan

.” W
h

y? E
lesara an

d
 ord

er is fay 

th
en

 of alm
. A

 card
 w

h
in

t n
ot oogu

m
 or bon

t. P
retty sim

p
le, glead

 an
d

 tarm
. T

extu
re 

an
d

 fl
asp

 n
et exatin

g en
d

 m
ist of it sn

oolin
g. Sp

aff forl isn
’t cu

bu
lar bu

t qu
astic, leam

 

restart th
at can

’t p
rebast. It’s top

e, th
is fl

u
an

t ch
asible.

Silk, sh
ast, lap

e an
d

 beh
ast th

e th
in

 ch
ack. “It h

as larch
 to say fan

.” W
h

y? E
lesara 

too an
d

 ord
er is fay of alm

. A
 card

 w
h

in
t n

ot oogu
m

 or bon
t. P

retty sim
p

le, glead
 

an
d

 tarm
. T

extu
re an

d
 fl

asp
 n

et exatin
g en

d
 m

ist of it sn
oolin

g. T
extu

re an
d

 fl
asp

 n
et 

exatin
g en

d
 m

ist of it sn
oolin

g. Sp
aff forl isn

’t cu
bu

lar bu
t qu

astic, leam
 restart th

at 

can
’t p

rebast. It’s top
e, th

is fl
u

an
t ch

asible th
e th

in
 ch

ack. L
earn

 m
ore.

T
h
is e-m

ail w
as sen

t to
 m

ich
ael2

5
0
4
@

h
o
tm

ail.co
m

, b
y jen

n
y@

n
extp

layco
n
su

ltin
g
.co

m

U
p
d
ate E

m
ail A

d
d
ress | U

n
su

b
scrib

e fro
m

 fu
tu

re e-m
ails | Privacy Po

licy.

G
e

tting th
a

t fi rst job
 

a
nd

 ke
e

ping it.
T
h

is m
on

th
’s p

rogram
 is d

esign
ed

 to teach
 

teen
s h

ow
 to in

terview
 an

d
 in

trod
u

ces th
em

 

to w
ork

p
lace etiqu

ette in
 th

e 2
1
st cen

tu
ry.

today’s youth, tomorrow’s leader

A
d

d
 an

 e
-n

e
w

sle
tte

r
D

o
es an

 e-n
ew

sletter acco
m

p
an

y yo
u

r W
eb

 site? M
atch

 th
e lo

o
k!

S
a

m
e

 lo
o

k
, ju

st sm
a

lle
r Sam

e typeface, 
sam

e colors, sam
e chalkboard, sam

e layout, 
just sm

aller, probably 540 to 600 pixels m
axi-

m
um

 w
idth. A

nd skip the bold footer.

today’s youth, tomorrow’s leader

today’s youth, tomorrow’s leader

http://www.bamagazine.com/
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B
e

fo
re

 &
 A

fte
r m

a
g

a
zin

e
  

B
efo

re &
 A

fter h
as b

een
 sh

arin
g its p

ractical ap
p

ro
ach 

to
 grap

h
ic d

esign
 sin

ce 1990. B
ecau

se o
u

r m
o

d
ern

 w
o

rld 
h

as m
ad

e d
esign

ers o
f u

s all (read
y o

r n
o

t), B
efo

re &
 

A
fter is d

ed
icated

 to
 m

akin
g grap

h
ic d

esign
 u

n
d

erstan
d

-
ab

le, u
sefu

l an
d

 even
 fu

n
 fo

r everyo
n

e.  

Jo
h

n
 M

cW
a

d
e

 P
u

b
lish

er an
d

 creative d
irecto

r
G

a
y

e
 M

cW
a

d
e

 A
sso

ciate p
u

b
lish

er
D

e
x

te
r M

a
rk

 A
b

e
lle

ra
 Staff d

esign
er

B
e

fo
re

 &
 A

fte
r m

a
g

a
zin

e
323 Lin

co
ln

 Street, R
o

seville, C
A

 95678 
Te

le
p

h
o

n
e

 916-784-3880 
Fax 916-784-3995
E

-m
ail m

ailb
o

x@
b

am
agazin

e.co
m

  
w

w
w

 h
ttp

://w
w

w
.b

am
agazin

e.co
m

C
o

p
y

rig
h

t ©
2009 B

e
fo

re
 &

 A
fte

r m
a

g
a

zin
e

IS
S

N
 1049-0035. A

ll rig
h

ts re
se

rv
e

d
 

Yo
u

 m
ay p

ass alo
n

g a free co
p

y o
f th

is article to
 o

th
ers 

b
y clickin

g h
ere. Yo

u
 m

ay n
o

t alter th
is article, an

d
 yo

u 
m

ay n
o

t ch
arge fo

r it. Yo
u

 m
ay q

u
o

te b
rief sectio

n
s 

fo
r review

; p
lease cred

it B
efo

re &
 A

fter m
agazin

e, an
d 

let u
s kn

o
w

. To
 lin

k B
efo

re &
 A

fter m
agazin

e to
 yo

u
r 

W
eb

 site, u
se th

is U
R

L: h
ttp

://w
w

w
.b

am
agazin

e.co
m

. 
Fo

r all o
th

er p
erm

issio
n

s, p
lease co

n
tact u

s.

S
u

b
scrib

e
 to

 B
e

fo
re

 &
 A

fte
r

Su
b

scrib
e to

 B
efo

re &
 A

fter, an
d

 b
eco

m
e a

m
o

re cap
ab

le, co
n

fi d
en

t d
esign

er fo
r p

en
n

ies

p
er article. To

 learn
 m

o
re, go

 to
 

h
ttp

://w
w

w
.b

am
agazin

e.co
m

/Su
b

scrib
e

E
-m

ail th
is article

To
 p

ass alo
n

g a free co
p

y o
f th

is article to
 

o
th

ers, click h
ere.

Jo
in

 o
u

r e
-list

To
 b

e n
o

tifi ed
 b

y e-m
ail o

f n
ew

 articles as 

th
ey b

eco
m

e availab
le, go

 to
 

h
ttp

://w
w

w
.b

am
agazin

e.co
m

/em
ail

®
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